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Industry innovation is at an all-time high. As more companies in 

manufacturing, construction, supply chain, and other heavy industries 

bring a surplus of advanced technology into the fold, their customers and 

employees benefit.

Case in point? StrongArm Technologies, creators of futuristic-looking 

ergonomic solutions for the everyday worker. Founder and CEO Sean 

Petterson addressed the importance of caring for the industrial athlete, 

and showed us how his company is improving their quality of life at work. 

“No one was focusing on human-centered design for workers as you 

would see for a professional athlete,” he shared. “But from a product 

development standpoint, this is the pinnacle of design. There are a 

number of challenges with really tight constraints in this field. If you 

can design around those, you can change someone’s life.”

StrongArm’s IoT FUSE data-collection device is especially groundbreaking. 

By collecting risk data points, companies can predict risky situations and 

accidents before they happen and correct the behavior.

But the innovation in this issue doesn’t stop there. New technology on the 

front line means that a slew of military robots are heading into dangerous 

situations instead of humans. Crewless cargo ships, on track to set sail 

before 2020, will enable shipping companies to become more efficient, 

save money, and could potentially save lives

Each innovation in the field brings the workforce closer to an accident-

free shift. Does your organization employ innovative solutions to safety 

and efficiency problems? Let us know!

Enjoy!
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LEADERSHIP

STRONGARM TECHNOLOGIES’
THE COMPANY’S ERGOSKELETONS AND WEARABLES 

INCREASE SAFETY FOR HEAVY INDUSTRY WORKERS.
Consider all of the tools and gear a 

professional athlete has to aid his or her 

performance. For football players, pads 

and helmets protect them while cleats 

make it easier to cut up the field. Shoes 

for basketball players are forever being 

innovated to support the ankle. Swimmers 

in the Olympics have sleek suits that help 

cut back on drag.

SOLUTION TO KEEP INDUSTRIAL ATHLETES SAFE

WRITTEN BY LAURA CLOSE

https://www.linkedin.com/in/laura-close
http://strongarmtech.com/
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What about the blue collar worker? You may 

believe there’s no connection between an 

athlete and a heavy laborer, but some would 

argue the latter has a tougher job. These are 

men and women who, every day for 30 or 

40 years, put their bodies through the ringer 

lifting heavy objects or jumping out of big 

construction equipment.

Professional athletes, who certainly work hard 

to get to the top of their respective fields, 

have shorter and far more lucrative careers.

This got one man thinking: what products are 

out there to support the industrial athlete so 

he or she can perform their duties safely?

There are shoe insoles to help transfer impact. 

Velcro back braces assist with lifting. But it can 

be hard to get even these fairly inexpensive 

tools on manufacturing floors and construction 

sites. It’s difficult to collect data to see if 

efficiency improves or injuries subside. Buying 

these tools for the hundreds or thousands of 

workers, too, can get pricey, especially when 

there’s no hard evidence of improvement.

Sean Petterson has a better way.

He and his company StrongArm Technologies, 

creators of ergonomic solutions for the everyday 

worker, use the term “industrial athlete” out of 

respect for the rigor of these jobs. 

“Professional athletes’ bodies perform as 

hard as they can for a short amount of time. 

Their careers aren’t very long, and they have 

a lot of tools to help them remain healthy and 

successful,” Petterson said.

“Industrial athletes are using their bodies like a 

tool sometimes 10, 12 hours a day for upwards 

of 30 years. The wear and tear is intense, and 

can seem hopeless. These people are sacrificing 

their bodies to provide for their families.”

A FAMILY CONNECTION 
Petterson knows an industrial athlete’s 

sacrifices firsthand. Construction was the 

family business, and his father had a fatal 

heart attack while on the job. 

Instead of following in the footsteps of his 

family before him, Petterson went to college 

for product development. He had a passion for 

inventing since he was a child, and thought he 

could do some good with his degree.

“THESE PEOPLE ARE SACRIFICING THEIR 
BODIES TO PROVIDE FOR THEIR FAMILIES.” 
SEAN PETTERSON, CEO

http://thebossmagazine.com/
http://thebossmagazine.com/
https://www.linkedin.com/in/sean-petterson-39b89b2a/
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“No one was focusing on human-centered 

design for workers as you would see for a 

professional athlete,” he shared. “But from a 

product development standpoint, this is the 

pinnacle of design. There are a number of 

challenges with really tight constraints in this 

field. If you can design around those, you can 

change someone’s life.”

Two years ago, the industry wasn’t 

comfortable with introducing this level of tech. 

Now, it’s going into its third year of explosive 

interest in what StrongArm and its competitors 

are creating. 

There’s a ways to go: the industry still isn’t 100 

percent aware of the benefits of StrongArm’s 

products. But as companies become more 

technologically integrated and learn how to 

operate more effectively, Petterson and his crew 

will be ready to step in with their solutions.

StrongArm has only been an established 

company for a few short years, and yet already 

counts the likes of several Fortune 100 and 

500 companies as clients. In 2015, 3M joined 

with StrongArm to become a minority equity 

investor. Petterson’s ingenuity and successful 

entrepreneurial endeavor also landed him 

on Forbes’ 30 Under 30 list.

At this rate, StrongArm can rapidly expand its 

products and services to serve the 23 million-

strong base of workers that can benefit from 

technology like its ergoskeletons.

ERGOSKELETONS 
It took 22 iterations of the company’s first 

ergoskeleton model to get it right. V22 is 

designed for extremely heavy lifting and 

carrying and includes a proprietary load 

redistribution system that utilizes cords 

to distribute weight. 

“We involved the user physically and 

emotionally in the creation of this product,” 

Petterson said. “These guys won’t wear 

STRONGARM HAS ONLY 
BEEN AN ESTABLISHED 
COMPANY FOR A FEW 
SHORT YEARS, AND 
YET ALREADY COUNTS 
THE LIKES OF SEVERAL 
FORTUNE100 AND 500 
COMPANIES AS CLIENTS.

http://thebossmagazine.com/
http://thebossmagazine.com/
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some workers who wore the device weren’t 

interacting with the cords. The FLX capitalizes 

on this as a full body postural support.

“It gives the user some sort of stimulus when 

the body is outside the parameters of good 

posture,” he said, “There will be a pull on a 

shoulder, for instance. It acts like a coach in 

a weight room, adjusting technique while an 

athlete exercises.”

The longer an industrial athlete wears the FLX, 

the less noticeable it becomes. Better posture, 

however, is apparent almost immediately.

DATA COLLECTION WITH FUSE 
These ergoskeleton solutions help industrial 

athletes get the job done safely. However, it can 

be difficult to convince management and leaders 

something that won’t work for them. It has to 

survive in a manhole, a stairwell, in and out of 

trucks, and hundreds of other applications.

“By involving the industrial athlete in the 

design, they find value in the product. We are 

able to take a pretty reluctant individual in the 

beginning and really give them a new lease on 

their work.”

V22 gives the user a more advantageous means 

of lifting that aligns better with the correct 

way a spine is supposed to operate in these 

conditions. It’s designed for slower-paced work 

in heavy industries like manufacturing where 

industrial athletes are lifting items that weigh 

over 50 pounds.

The company’s other model, the FLX, is a spinoff 

of the V22. Petterson and his team realized 

across the company that investing in one of 

these for each employee is fiscally sound.

Enter FUSE, StrongArm’s solution to data 

collection in the industry. 

“FUSE is a metric of safety,” said Petterson. 

“It’s a wearable that collects risk information, 

digests it through an algorithm, and sends it in 

an easy-to-understand format to stakeholders.”

To put it simply, every industrial athlete at a 

company picks up a FUSE at the beginning of 

the day and puts it on a strap across the chest 

that resembles a heart monitoring device. As 

the person moves around throughout the day, 

the FUSE captures the risk they experience: 

their posture, their ergonomics as they lift, 

and other data points.

“BY INVOLVING THE INDUSTRIAL ATHLETE IN THE DESIGN, THEY FIND VALUE IN THE PRODUCT. WE ARE ABLE TO TAKE 
A PRETTY RELUCTANT INDIVIDUAL IN THE BEGINNING AND REALLY GIVE THEM A NEW LEASE ON THEIR WORK.”  
SEAN PETTERSON
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It also collects information outside of the 

person’s body, including changes in temperature, 

air quality, and other surroundings. 

Adoption of the FUSE has snowball-like effects. 

The entire organization can get involved in 

changing the safety culture, which allows the 

FUSE to collect more data. Most importantly, 

the wearable showcases the high-risk areas that 

need to evolve, informing management of the 

necessity to update safety procedures. 

StrongArm Technologies has been collecting 

this type of data for about five or six years, 

Petterson shared. Before wearables and 

sensors, the work was done by scientists. 

“It was a lot of observatory science. The tools 

to create the data were limiting. And it was 

often so slow and inaccurate that they couldn’t 

catch the influx of new work.

“Worker retention is at the top of all of our 

clients’ minds. Industrial athletes are getting hurt 

or close to getting hurt, are overworked, and 

some don’t want to take this, so they quit. It was 

pertinent for us to understand that the science 

had to be just as fast or faster than the injuries.”

The company began working on its wearable 

about two years ago, and it was available to 

early adopters about a year ago. It’s currently in 

the early access stage. Petterson and the team 

are being selective as to who receives the FUSE, 

as it has not yet launched to the marketplace.

GROWING THROUGH SAFETY 
Safety and the retention of staff are the 

two biggest selling points of the FUSE, but 

long-term continuous improvement is also an 

added benefit.

“We created the ability for safety managers 

to essentially set up their own experiments, 

turning them into intervention campaign 

managers,” he said.

For example, a workforce that utilizes the 

FUSE can make a small change to their 

processes and see if the risk decreases. 

“WE’RE COLLECTING MORE DATA OF 
THIS NATURE THAN ANYONE EVER 
HAS ON THE PLANET.” 
SEAN PETTERSON

http://thebossmagazine.com/
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A manager can have his team stretch for 15 

minutes in the morning before getting started, 

and 15 minutes after lunch. If risk drops 

enough for that 30 minutes to be utilized in 

this way, the strategy can be rolled out to 

other locations in real time.  

StrongArm is currently working with some of 

the biggest companies in the country, where 

thousands of employees utilize the FUSE.

“The core of StrongArm is rapidly innovating 

products and making sure they perform so 

industrial athletes can work at the top level of 

safety,” Petterson said.

“We’re knowledgeable about the problems 

these companies with large industrial athlete 

populations have. We help them be proactive 

with the problems. We’re collecting more 

data of this nature than anyone ever has on 

the planet. 

StrongArm hopes to be the go-to resource 

for the safety of heavy industry employees. 

Since innovation is the center of the 

company’s business model, we know the 

team isn’t stopping with their three pieces of 

proprietary tech. 

Petterson shared that the next arena is more 

complex, with more varied risk: one that is more 

about removing fatalities than just injuries.

“We’re identifying more things we have to 

look out for. As we travel further up, we have 

to become more precise and create very high-

risk, high-response equipment.”

This will justify higher tech solutions that come 

with a higher price tag, as well. 

“StrongArm wants to own the entire body in 

terms of what risks our technology can help 

industrial athletes avoid,” Petterson said. 

“We’re motivated to create full solutions for 

every industry.” 

“THE CORE OF 
STRONGARM IS RAPIDLY 
INNOVATING PRODUCTS 

AND MAKING SURE THEY 
PERFORM SO INDUSTRIAL 

ATHLETES CAN WORK 
AT THE TOP LEVEL OF 

SAFETY,” PETTERSON SAID.  

http://thebossmagazine.com/


http://www.troax.com/us
http://www.troax.com/us


INNOVATION

ROBOT ROLL CALL
F R O M  T H E  F R O N T  L I N E S  TO  T H E 

B AC K  O F F I C E ,  M I L I TA RY  R O B OTS  A R E 

C H A N G I N G  T H E  WAY  S O L D I E R S  WO R K .

The word “robot” was coined by a pacifist. (We’ll skip the irony 

there and get straight to the etymology.) Derived from the 

Czech word for serf labor, robota, the term debuted in R.U.R, a 

dystopian sci-fi play penned in 1920 by Czech literary icon and 

anti-militarist Karel Čapek.

While Čapek’s vision first sparked fictional imaginations, it was 

Nikola Tesla’s invention of a radio-controlled robotic boat years 

earlier in 1898 that laid the groundwork for Hermes, Professor, 

Thing, and Fester—the first military robots used in combat 104 

years later.

Tesla famously took umbrage at a reporter’s suggestion that 

his brainchild was ripe for weaponizing: “You do not see there 

a wireless torpedo; you see there the first of a race of robots, 

mechanical men which will do the laborious work of the human 

race,” he said.

In the 15 years since the U.S. deployed those ground military 

robots in Afghanistan, the armed forces has benefitted from a 

host of unmanned ground systems at its disposal.

QinetiQ’s Dragon Runners 

are lightweight military 

robots that can be carried 

in a backpack and quickly 

deployed for ordnance 

disposal and reconnaissance. 

Lockheed Martin’s Squad 

Mission Support System’s 

(SMSS) unmanned transport 

follows soldiers without 

beacons that may reveal the 

use of troop movements. 

The global market for military 

robots is expected to reach 

$2.4 billion by 2026, with the 

U.S. leading the charge.

W R I T T E N  B Y  A N N E - F R A N C E S  H U T C H I N S O N



INNOVATION

CHALLENGE, 
COLLABORATION, 
AND OPPORTUNITY 

There are many risks and 

rewards to replacing humans 

with robots on the battlefield. 

On the plus side, military 

robots have become essential 

in extremely dangerous 

situations such as ordnance 

disposal and reconnaissance 

in challenging terrains.

They deliver supplies and 

cargo and ease soldiers’ load-

bearing pressure of carrying 

heavy equipment. Unmanned 

underwater vehicles enable 

deep sea searches without 

endangering the lives of a 

human crew. 

On the downside, the 

development of innovative 

military tech is often 

constrained by political 

will, budget issues, and 

tortuously long development 

cycle times. Significant risks 

exist in the availability of 

weaponized drones and in 

the potential for unmanned 

suicide bombers in the hands 

of ISIS and other insurgents. 

Networked back-end systems 

and even the military 

robots themselves are also 

vulnerable to compromise.

However, pioneering initiatives 

such as Hack the Pentagon 

and Hack the Army, in which 

white hat hackers were 

invited by the Department 

of Defense (DOD) to break 

into select DOD public-

facing websites to find code 

vulnerabilities, may offer a 

path to strengthening back-

end system defenses.

Then there are the ethical 

concerns surrounding 

the development of an 

autonomous robot fighting 

force, voiced memorably in 

an open letter presented to 

the 2015 International Joint 

Conference on Artificial 

Intelligence signed by 

researchers and tech pioneers 

such as Stephen Hawking.

MILITARY TECH GONE 

COMMERCIAL 

The fact remains that we live 

in a society that depends 

on technologies initially 

developed for military use. 

The Roomba robot vacuum 

that stealthily scoops up your 

chip crumbs and pet hair is 

the offshoot of a heavy-duty 

bomb disposal unit that’s 

saved thousands of lives.

The Defense Advanced 

Research Projects Agency 

(DARPA) arm of the 

Department of Defense 

birthed the technology you 

are using to read this article, 

MILITARY ROBOTS 
HAVE BECOME 
ESSENTIAL IN 
EXTREMELY 
DANGEROUS 
SITUATIONS SUCH 
AS ORDNANCE 
DISPOSAL AND 
RECONNAISSANCE 
IN CHALLENGING 
TERRAINS.

http://new.abb.com/
http://new.abb.com/products/robotics
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as well as groundbreaking 

research in satellite navigation, 

space exploration, life-

changing physical rehabilitation 

technology, GPS, Google Maps, 

Siri, and the entire concept of 

the world wide web. 

The benefits of robotics 

extends to the back office 

of the federal government. 

Robotics Process Automation 

(RPA) uses software robots 

and artificial intelligence to 

streamline mundane clerical 

work and eliminate low- 

value, low-skill “swivel 

chair processes.”

A recent Deloitte study 

estimated that the federal 

government could save a 

minimum of $3.3 billion by 

applying RPA technology 

to clerical tasks, with the 

advantage of reducing error 

rates, increasing productivity, 

and freeing up workers 

for more rewarding and 

interesting work.

THE DRONE ZONE 
AND IRON MAN 
The popularity of unmanned 

aerial vehicles for defense 

applications continues to 

increase because of the myriad 

of advantages the technology 

delivers in intelligence 

gathering and scouting, border 

security and precision-strike 

combat applications.

The biggest players in 

defense and aerospace 

have dominated the sector 

for years, including General 

Atomics Systems, Northrup 

Grumman, Boeing, Honeywell, 

and Lockheed Martin. 

Now, newcomers are shaking 

up the old guard. One such 

firm, Kratos Defense & Security 

Solutions, Inc., established 

in 1994, is developing the 

newest U.S. Air Force drone, 

the Low-Cost Attritable Strike 

Unmanned Aerial System 

Demonstration (LCAS).

LCAS breaks barriers that 

propellered drones can’t 

begin to reach, including the 

ability to make fighter jet 

high g-force maneuvers, fly 

at Mach 9 (690 mph), and 

launch and land without a 

runway—all while carrying a 

500-pound weapons payload.

The military’s own “Iron Man” 

is poised for completion in 

2018. The Tactical Assault 

Light Operator Suit (TALOS) 

is a carbon fiber plastic 

exoskeleton designed to 

enhance human performance in 

combat situations. Developed 

under the aegis of the United 

States Special Operations 

Command (SOCOM), TALOS 

attributes will include 

“advanced armor, situational 

awareness, command and 

control computers, power 

management systems 

and enhanced mobility 

exoskeletons.” Just don’t expect 

Tony Stark’s aerial acrobatics 

or wisecracking—yet.

THE MILITARY’S OWN 

“IRON MAN” IS POISED 

FOR COMPLETION IN 

2018. THE TACTICAL 

ASSAULT LIGHT 

OPERATOR SUIT (TALOS) 
IS A CARBON FIBER 

PLASTIC EXOSKELETON 

DESIGNED TO ENHANCE 

HUMAN PERFORMANCE IN 

COMBAT SITUATIONS.

http://thebossmagazine.com/
http://thebossmagazine.com/
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TEN INNOVATORS AND PRODUCTS TO WATCH OUT FOR

1.  RE2 ROBOTICS’ 
Highly Dexterous 

Manipulation System 

(HDMS) is an intuitive 

robot with arms and hands 

that perform like human 

limbs. The HDMS tackles 

dangerous tasks and is 

adaptable for ground, air, 

or underwater applications.

2. AEROVIRONMENT 
INC.’S Snipe Nano 

Quad is a drone that’s 

the size of a cell phone, 

weighs less than five 

ounces, and transmits 

real-time images in 

seconds, for both daylight 

and nighttime operations.

3. GHOST ROBOTICS’ 
Ghost Minitaur™ can run, 

jump, and pretty much 

scare the life out of you 

with its agility on dry 

land, wet pavement, and 

ice and snow. It even 

opens doors. The unit 

features proprietary direct-

drive technology, and is 

designed with reduced 

mechanical complexity to 

make the unit more durable 

and less costly to produce. 

4. BOSTON DYNAMICS 
HANDLE is for those 

unimpressed with wheeled 

military robots. It has both 

feet and legs to master 

any kind of surface. Handle 

is built to move effortlessly 

in tight spaces and can lift 

up to 45kg.

5. BAE SYSTEMS’ 
$4.6 million DARPA 

contract for its Mobile 

Offboard Clandestine 

Communications and 

Approach program will 

enable submarines to 

detect other submerged 

vessels at greater distances 

while lowering the risk of 

counter-detection. 

6.AGILITY ROBOTICS’ 
CASSIE the robotic 

scout resembles an ostrich 

that walks with a distinctly 

human gait. Cassie can 

“go where people go” 

and eliminate the risks of 

recon missions.

7. SARCOS’ 
The “snakebot,” also known 

as the Guardian S, can 

slither into crevices and 

tight spaces and move 

through vertical spaces 

where humans can’t fit, and 

can be operated miles away 

from dangerous areas.

8.BIONIC POWER 

has created a wearable 

battery charger, the 

PowerWalk® Kinetic 

Energy Harvester, that 

recharges batteries as a 

soldier walks, generating 

enough power to charge 

four cell phones.  

9.GUARDBOT 

is an amphibious robotic 

vehicle resembling a 

beach ball wearing a 

headset. It’s  impervious 

to water, sand, and snow, 

features advanced radio 

communications and 

cameras, and can be 

integrated with navigation 

subsystems, processing 

equipment, and sensors 

for performance in a 

variety of missions.

10.ARGO INDUSTRIES 
is an innovative Canadian 

robotics company 

developing rugged 

unmanned all-terrain 

vehicles for military use 

and the Canadian Space 

Agency. Their Firedog XTR 

fire suppression robot gets 

close to raging fires in 

any environment without 

risking lives.
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FUTURE TRENDS 
Released in July of this year, 

Technavio’s market research 

on the global military robots 

market points to an increased 

focus on robots designed to 

do multiple types of missions, 

just as humans do. 

Analysts predict that military 

robots will be used most 

often for surveillance and 

border patrolling, especially 

in areas with disputed 

boundaries. Robots can serve 

as independent surveillance 

units to help prevent arms 

smuggling and terrorist 

infiltration across borders. 

Increasing its competitive 

advantage is the goal of 

the newly-launched U.S. 

Army Research Laboratory 

Collective Research Alliance, 

called the Internet of 

Battlefield Things (IoBT). 

With the explosive growth 

of the Internet of Things 

(IoT) across the globe, the 

interconnectedness that we 

and our allies depend on in 

our daily lives will reach our 

toughest enemies sooner 

rather than later.

The IoBT program will take 

an enterprise approach 

to preparing for that 

uncomfortable reality. 

Collaboration between the 

government and the private 

sector will be essential to 

the success of this 

formidable mission.

The Army describes the IoBT 

as “the realization of pervasive 

computing, communication, 

and sensing where everything 

will be a sensor and potentially 

a processor.” 

One thing is certain: inventive 

collaboration between the 

military and the nation’s best 

and brightest brought us to 

this moment, and it will bring 

us into a curious, exciting and 

compelling future. 

<IFRAME WIDTH=”1080” HEIGHT=”608” SRC=”HTTPS://WWW.
YOUTUBE.COM/EMBED/-7XVQQEOA8C” FRAMEBORDER=”0” 
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ROBOTS CAN SERVE 

AS INDEPENDENT 

SURVEILLANCE UNITS 

TO HELP PREVENT 

ARMS SMUGGLING 

AND TERRORIST 

INFILTRATION ACROSS 

BORDERS. 

http://thebossmagazine.com/
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Michelman is a global developer and manufacturer
of environmentally friendly advanced materials for
a wide range of industries. Our innovative surface
additives and polymeric binders are used by leading
manufacturers around the world to enhance
performance and add value.

WE ANTICIPATE YOUR FUTURE
NEEDS TO GIVE YOU THE EDGE.

MICHELMAN.COM

http://michelman.com/
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INNOVATION

COULD ARTIFICIAL
ISLANDS BE A VIABLE

OPTION TO EXPAND
LIVABLE SPACE AT SEA?
AS THE POPULATION OF THE EARTH EXPANDS, 

RESEARCHERS ARE LOOKING TO LAND RECLAMATION 
AND MAN-MADE ISLANDS TO KEEP UP.

WRITTEN BY MATT J

“Buy land, they’re not making it anymore,“ said famous 

American writer Mark Twain. 

His sense of humor pervades this quotation, but it’s no laughing 

matter today. As we move to a future where we’re running out 

of land to build on, are man-made islands a viable solution to 

overpopulation, or a serious threat to the marine ecosystem?

LAND RECLAMATION 
Although the modern consensus on artificial islands usually 

takes the shape of a breathtaking paradise inhabited by a 

cohort of relaxed, unhindered people equipped with everything 

one needs, that’s not exactly the case.

The idea of land reclamation has been familiar to mankind for a 

few decades. Reclamation is the process of creating new land 

by collecting and building together the masses of sand from 

the seafloor. 

This is how artificial islands are born in the middle of the ocean. 

The first major land fill was done in the Netherlands in the 

1970s when extending the Port Rotterdam with sand from 

the sea. Since then, the technology used for reclamation has 

significantly evolved and artificial islands have been developed 

in bodies of ocean water throughout the world.

Approximately 70 percent of Earth is covered by water. 

Floating mega islands offer a whole lot more space to play 

with. They could be used for housing and recreation, or for the 

generation and storage of sustainable energy technologies like 

offshore wind farms, tidal energy, and floating solar panels, or 

for floating farms for breeding fish and seaweed.
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ARTIFICIAL ISLANDS 
HAVE ALREADY 
FOUND THEIR PLACE 
IN THE OCEAN 

Man-made islands offer a 

potentially viable solution for 

expanding a livable space for 

a growing population. 

Dubai is familiar with the art 

of making islands for some 

time now—Palm Jumeirah, 

World Islands, and Burj Al 

Arab are all man-made.

Palm Jumeirah extends into 

the Persian Gulf and increases 

Dubai’s shoreline by 520 

kilometers. World Islands is an 

archipelago of islands whose 

creation was costly: $14 billion 

was spent on the construction 

of this amazing collection of 

small islands.

Dubai’s latest island project—

Marsa Al Arab—includes 

two artificial islands at a $1.7 

billion cost. One will cater to 

entertainment and family fun 

and include water parks. The 

other will focus on isolation 

and include luxury villas and a 

private marina.  

Then there’s Port Island 

in Japan—an island which 

houses numerous hotels, 

parks, a convention center, a 

heliport, and even a museum.

The list and functionality 

of these man-made masses 

goes on: the Venetian Islands 

located in Florida and the 

Pearl in Qatar. The islands have 

been mostly built for practical 

purposes such as serving as 

harbors, ports, airports, and oil 

drilling platforms rather than 

for cozy living.

ARTIFICIAL ISLANDS 
– A POSSIBLE NEW 
HOME FOR A GROWING 
POPULATION? 

There are approximately 7.5 

billion people living on Earth 

at the moment. According 

to the United Nations’ 

projections, this number is 

expected to reach between 8 

and 10.5 billion by 2050. 

Add the trend of migration 

from rural to urban areas to 

the population growth, and 

accommodating everyone in 

terms of housing, transport, 

education, and employment 

becomes an even greater 

challenge.

Developing man-made 

islands is a possible solution 

to population overgrowth. 

But this solution has its 

limitations, a significant one 

PALM JUMEIRAH 
EXTENDS INTO THE 
PERSIAN GULF AND 
INCREASES DUBAI’S 
SHORELINE BY 
520 KILOMETERS. 
WORLD ISLANDS IS 
AN ARCHIPELAGO 
OF ISLANDS WHOSE 
CREATION WAS 
COSTLY: $14 BILLION 
WAS SPENT ON THE 
CONSTRUCTION 
OF THIS AMAZING 
COLLECTION OF 
SMALL ISLANDS.

http://thebossmagazine.com/
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being sea-level rise driven 

by climate change. In the 

long-term, humankind has 

to take global measures that 

alleviate climate change and 

associated sea-level rises.

If humankind is able to 

mitigate sea-level rise, artificial 

islands are a plausible option. 

Another question still remains 

unanswered, however: how will 

building an island impact the 

coastal ecosystem? Before we 

start creating artificial islands, 

researchers have to determine 

the possible environmental 

consequences.

THE IMPACT OF 
ARTIFICIAL ISLAND 
CONSTRUCTION ON THE 
MARITIME ENVIRONMENT 

Experts have conducted 

many studies to examine the 

potential effects of dredging 

and soil deposition on local 

ecosystems.

The negative impacts 

include stirring up 

contaminants which have 

been deeply buried for years, 

reducing water clarity. The 

aforementioned could kill off 

sea flora and fauna, especially 

corals and seaweed, which 

happened in South China.

Recent satellite images 

show that approximately 

28 reefs vanished from the 

face of Earth. Dubai’s plan 

of building luxury artificial 

islands, the World Islands, 

has been concerning 

environmentalists around the 

globe because of the impact 

on the marine ecosystem.

The World Islands consists 

of 300 individual islands 

intended to attract the world’s 

richest people, offering them 

the opportunity to relax in 

their own private paradise. 

The fact that dredging has 

seriously endangered the 

health of the coral reefs 

makes the whole project a 

lot less luxurious.

ANOTHER OPTION 
Reclamation isn’t the only 

way to build artificial islands. 

The Maritime Research 

Institute Netherlands (MARIN) 

is testing the concept of 

an artificial floating island. 

Similar to Italy’s floating piers 

this modular option could 

potentially be 3.1 miles wide.

The applications are nearly 

endless, and developers 

believe they could even 

support renewable energy 

systems like wind, solar, tidal, 

or wave energy generators. 

It’s not a reality yet: experts 

are still testing to see if 

wave activity would be too 

disruptive, as well as the 

environmental impacts.

SUSTAINABLE? 
You are probably already 

dreaming about your own 

private piece of heaven 

surrounded by the sea. 

This may possibly be our 

future and a solution to 

overpopulation and flooding. 

However, there are a lot of 

man-made obstacles like 

climate change we need to 

work on mitigating first.

We must take into account the 

possible impact of artificial 

islands’ construction on Mother 

Nature. If we study how the 

construction of the artificial 

islands affects the natural 

environment where they 

are planned to be built, we 

can spare ourselves another 

environmental catastrophe. 

RECLAMATION ISN’T THE ONLY WAY TO 
BUILD ARTIFICIAL ISLANDS. THE MARITIME 
RESEARCH INSTITUTE NETHERLANDS (MARIN) 
IS TESTING THE CONCEPT OF AN ARTIFICIAL 
FLOATING ISLAND.  THE APPLICATIONS ARE 
NEARLY ENDLESS, AND DEVELOPERS BELIEVE 
THEY COULD SUPPORT RENEWABLE ENERGY 
SYSTEMS LIKE WIND, SOLAR, TIDAL, OR WAVE 
ENERGY GENERATORS. 

Matt Jambro is a content 
editor and a writer covering 
topics such as construction, 
building materials, future 
of housing, sustainability, 
and roofing. He is currently 
working for South Shore 
Roofing company.

http://thebossmagazine.com/
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Enxergy is addressing the  

$1.2 billion in the power quality 

networking equipment market 

place with the industry’s most 

advanced and cost-effective 

patented and patent-pending 

modular, indoor and outdoor front 

access enclosure solutions to help 

ensure power quality uptime and 

protection. By working directly 

with O.E.M Battery Manufacturers 

and Uninterruptible Power 

Supply firms, Enxergy provides 

“exact-fit” site solutions that 

support a myriad of power and 

environmental requirements.

enxergy.CoM

http://enxergy.com/
http://enxergy.com/


Opus Inspection

CLEANING
THE AIR,

ONE VEHICLE
AT A TIME

ENVIRONMENTAL STEWARDSHIP DRIVES OPUS 
INSPECTION TO CREATE TECHNOLOGY FOR A 

CLEANER, SAFER WORLD.

Auto industry vet Sandra McCulloch believes in the power

of processes. 

“Some of the things you learn in the auto industry are the 

importance of robust processes, strong problem solving, 

the need for continuous improvement, and innovation that’s 

focused on customer solutions,” she recently told BOSS. 

As CEO of global auto emissions and safety testing leader 

Opus Inspection, a position she accepted earlier this year, 

McCulloch is guiding the fi rm’s mission, vision, and a bold plan

to double revenues over the next fi ve years.

“Growing a company from the smaller end of a midsize 

company to the middle of the bracket is an incredible 

opportunity,” she said. “But it also represents challenges, 

and I think it’s really important to have robust, well-designed 

business processes that can grow with the company.”

INNOVATION

http://opusinspection.com/
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Opus Inspection serves the global automotive 

inspection and maintenance (I/M) market 

with pioneering technologies that record, 

communicate, and monitor vehicle emissions 

and gauge roadworthiness. Parent company 

Opus Group AB, based in Mölndal, Sweden, 

is widely recognized for their unflagging 

commitment to technological innovation and 

environmental protection. 

McCulloch describes Opus founders Lothar 

Geilen and Magnus Greko as entrepreneurial, 

inspiring, and passionate. Lothar serves as the 

Group CEO and Magnus as the head of strategy.

“Under their leadership the team is completely 

committed to our vision, our mission, and 

executing our growth objectives.

This is an enterprise that walks the walk.

“As a company we’ve made a commitment to 

be carbon neutral. We’re really proud of the 

fact that we just achieved that milestone in 

Sweden, and we’re now determining our next 

geographical target,” she added. 

“In the U.S., we completed the first phase by 

establishing what our carbon footprint is, and 

now we need to work towards establishing our 

strategy for achieving carbon neutrality here 

as well.”

TEK INDUSTRIES

Founded in 1984, TEK Industries, LLC is a full-
service electronic contract manufacturing and 
new product development, ISO-certified facility 
specializing in PCB assembly, R&D, DFM services, 
and system designs. The company works with 
a broad range of vertical markets to provide 
hardware, engineering, and firmware solutions. TEK 
strives to provide quality products and services 
and timely deliveries to satisfy its customers’ needs 
while always improving.

As the organization nears its 10,000th piece 
shipment to Opus, it appreciates the opportunities 
of nearly 20 unique PCB, mechanical, and cable 
assemblies that Opus has ordered and had 
manufactured at TEK since 2015.

NIXYSYS

NIXSYS is a California-based company specializing 
in manufacturing new computers that support not 
only ISA and PCI slots but also legacy Windows 
operating systems such as Windows XP, NT, and 
even MS-DOS for companies that for various 
reasons cannot upgrade to newer systems.

For example, a Santa Ana-based company 
needing Windows 98 to control their production 
equipment purchased NIXSYS computers to run 
their $300,000 printers that wouldn’t run on today’s 
new computers. It was more economical to replace 
the computers for a few hundred dollars than the 
entire system for hundreds of thousands of dollars.

Opus inspection lane

http://www.nixsys.com/
http://www.nixsys.com/
http://tekind.com/
mailto:sales@nixsys.com
mailto:sales@tekind.com
http://tekind.com/
https://www.linkedin.com/company/tek-industries
https://twitter.com/TEKIND
http://www.nixsys.com/
http://tekind.com/


REFINING THE TECH OF AUTOMOTIVE SAFETY 
With almost 40 years in the I/M space, Opus 

Inspection boasts a variety of industry firsts, 

including being the first company to provide 

computerized emissions analyzer testing 

systems for vehicle inspection programs, and 

establishing the first contractor-managed 

vehicle inspection program in the U.S.

Opus Inspection was also the first company 

to commercialize remote sensing, a drive-

by emissions test, 25 years ago. The firm 

used their years of data collected via remote 

sensing to help expose Volkswagen’s emission 

defeat device scandal.

“A defeat device can allow a vehicle to 

fraudulently pass certification because it 

can detect when the vehicle is undergoing 

regulatory lab testing, and it fakes clean 

performance. But, as the vehicle drives by our 

remote sensing equipment, on public roads, the 

real emissions are recorded and measured.

“No defeat device can detect if the car is 

passing by our remote sensors,” she explained.

“We’re also addressing the growing market for 

electronic repair support that’s occurring as 

embedded, advanced electronic systems are 

growing in all OEM vehicle segments. ‘Right 

to Repair’ laws in the U.S. and elsewhere are 

driving the importance of vehicle diagnostics 

and reprogramming and increasing the need 

for assistance to independent repair shops.”

The company’s remote diagnostic and 

reprogramming services allow independent 

garage technicians access to the data and 

technical expertise that a car dealership has, 

but at rates the independents can afford.  

“THE COMPANY’S REMOTE DIAGNOSTIC AND REPROGRAMMING SERVICES 
ALLOW INDEPENDENT GARAGE TECHNICIANS ACCESS TO THE DATA AND 
TECHNICAL EXPERTISE THAT A CAR DEALERSHIP HAS, BUT AT RATES THE 
INDEPENDENTS CAN AFFORD.” -SANDRA MCCULLOCH, CEO

Opus on-road remote 
sensing system

McCulloch with Opus 
Global Director, Remote 

Sensing, Niranjan Vescio

OKI DATA AMERICAS INC

OKI Data Americas is a proven source of innovative 
printing solutions designed to reduce costs, 
increase revenues, and improve graphics quality 
in your business. For decades, OKI has pushed the 
boundaries of contemporary print conventions, 
delivering high-value solutions in unique print-
intensive environments throughout North and Latin 
America. OKI was an early pioneer in the printing 
industry, first marketing some of the earliest dot 
matrix printers before engineering the LED print 
technology that continues to drive OKI’s product 
portfolio today. For more information, visit www.
oki.com/us, follow OKI Data Americas on Twitter at 
@OKIData, or call 1-800-OKI-DATA

INNOVATION

http://oki.com/us
http://oki.com/us
http://oki.com/us
http://oki.com/us
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This activity of Opus subsidiary Drew 

Technologies supports small businesses 

by extending the company’s high profile 

expertise to mom and pop shops.

“We’ve leveraged our technology and 

experience to offer remote diagnostic and 

reprogramming services so repair shops can 

tackle complicated issues with Drew providing 

subject matter expertise,” McCulloch said. 

“Drew is also helping to develop new SAE 

standards as the industry pushes towards 

driverless cars and secure vehicles.”

Acquiring a controlling interest in FASTLIGN®, 

a patented laser-based technology that 

instantly measures wheel alignment of cars 

and trucks, is one of the newest products in 

the company portfolio.

“There’s nothing like it on the market today,” 

she admitted. “Customers love the product 

because it’s a fast, touchless, independent, 

fully automated, and computerized check 

that can be made as a vehicle drives into the 

service facility.” 

Other M&A activity in 2017 included purchasing 

a majority share of Spanish emissions testing 

firm Remote Sensing Laboratory S.L. (RSLab), 

the only company of its kind to achieve ISO 

17025 certification, a standard that defines the 

requirements that inspection bodies must meet 

to demonstrate technical competence when 

producing valid test results.

Opus also acquired UK auto diagnostics 

specialists Autologic Diagnostics Inc., which 

in turn acquired full ownership of Farsight, a 

remote diagnostics and vehicle communication 

services provider for the North American 

automotive aftermarket.  

HELPING STEER TOWARDS 
A CLEANER, SAFER FUTURE 
“The world wants safer roads and cleaner 

air. The WHO declared 2010 as the decade 

of action, with the goal of cutting worldwide 

traffic fatalities in half by 2020. So far, the 

developed world is on track to meet the 

50 percent reduction, but worldwide traffic 

fatalities have actually increased,” she stated. 

Opus Colorado vehicle 
emission inspection station

Opus Fastlign touchless 
alignment tester
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“In low and middle income countries, the 

fleet is older and the motorization rates are 

increasing with the expanding economy and 

growing population. Our strategy builds on 

this, and our plan is to expand globally in 

our core I/M products and services as well as 

growing our product portfolio.”

The introduction of new emissions standards 

in South Asia has the potential to make a 

tremendous impact in the region, and that 

delights McCulloch.

“We’re just so pleased to be able to provide 

inspections that are leading to the remediation 

of substandard vehicles while improving the 

wellbeing for all citizens.”

We asked McCulloch about the expected 

impact of the current administration’s efforts 

to restructure the Environmental Protection 

Agency.

“It’s to be determined what the actual impact 

will be, but I/M programs are driven by the 

Federal Clean Air Act... a requirement of this 

act includes no backsliding.”

She went on to explain that if a state’s I/M 

program is part of a state implementation 

plan, or SIP, to address ambient air quality, it 

will still need pollution abatement programs 

even if ambient standards are met. This 

regulation ensures that states don’t slip back 

into noncompliance. 

“I/M programs will remain a very effective way 

to meet SIPs and, at this point, there doesn’t 

appear to be any desire to change the Federal 

Clean Air Act. I think that’s likely because it 

has been so successful at improving air quality 

in our cities.”

While McCulloch doesn’t see a direct impact of 

the country’s refusal to sign the Paris Climate 

Accord as a detriment on domestic sales, there 

may be positive results internationally.

“We remain committed to the preservation 

of the environment and see the introduction 

of roadworthiness and emissions programs 

in developing nations to be on the rise 

notwithstanding anything that the U.S. might 

or might not do in regard to climate change.”  

“The world needs our services now more than 

ever. The global vehicle inspection market 

in low and middle income countries is just 

beginning, as road fatalities and pollution 

levels in metropolitan areas in the developing 

world are at an all-time high.” she noted. 

“Opus is committed to staying on the leading 

edge of the technology, providing vehicle 

inspection and vehicle services that will aid in 

making the world a cleaner and safer place.”  

To businesses across every industry,  
Arthur J. Gallagher & Co. is the partner that 
provides innovative risk management solutions, 
comprehensive product choices, honest guidance 
and responsive experts who know your business.  
We provide the peace of  mind that only comes from 
a targeted solution delivered by a trusted advisor.

200 Glastonbury Blvd, Suite 300, Glastonbury, CT 06033
P: 860.418.5339 | F: 860.616.2764 | www.ajg.com

“  THE WORLD NEEDS OUR SERVICES NOW MORE THAN EVER. THE GLOBAL 
VEHICLE INSPECTION MARKET IN LOW AND MIDDLE INCOME COUNTRIES 
IS JUST BEGINNING, AS ROAD FATALITIES AND POLLUTION LEVELS IN 
METROPOLITAN AREAS IN THE DEVELOPING WORLD ARE AT AN ALL-TIME 
HIGH.” -SANDRA MCCULLOCH, CEO

http://thebossmagazine.com/
http://www.ajg.com/
http://www.ajg.com/
https://www.linkedin.com/in/sandra-mcculloch-9646aa8


IMPROVING PATIENT 
CARE THROUGH 

THE INNOVATION OF 
MEDICAL DEVICES

INNOVATION AngioDynamics

ANGIODYNAMICS IS IMPROVING PATIENT 

OUTCOMES WITH ITS INNOVATIVE 

PRODUCTS.

Northern California has Silicon Valley. Upstate 

New York has Catheter Valley?

It’s true. With a long history of catheter and 

other medical device manufacturing, the 

Adirondack Region of New York is home to 

several in this corner of the industry. Particularly 

well-known in Catheter Valley is AngioDynamics, 

a brand focused on improving patient care 

through the innovation of medical devices.

“Our products have very innovative designs. 

It’s technology with a focus on improving 

patient outcomes and offering economic 

benefits to healthcare providers,” said Barbara 

Kucharczyk, the Senior Vice President of 

Global Operations at AngioDynamics, and one 

of the few women who populate the upper 

echelons of operations at companies. 

Just three decades into its story, this publicly-

traded company with a global reach is 

redefining quality products in the industry. 

AngioDynamics started small: initially, the 

company was dedicated to the research and 

http://angiodynamics.com/
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development of products used in interventional 

radiology. It quickly gained ground as a 

producer of diagnostic catheters for non-

coronary angiography (X-ray of blood or lymph 

vessels) and thrombolytic delivery systems.

Key acquisitions—including RITA Medical 

Systems, Oncobionic, and the assets of 

Diomed and FlowMedica—led to a significant 

increase in AngioDynamics’ portfolio. 

More recently, AngioDynamics acquired 

Navilyst Medical in 2012, which brought 

market-leading fluid management systems into 

its portfolio, doubled its share in the vascular 

access market, expanded its share in the 

peripheral vascular market, and significantly 

expanded the company’s scale.

Today, the organization’s product line includes 

market-leading tissue ablation technologies, 

vascular access products, angiographic products 

and accessories, dialysis products, drainage 

products, thrombolytic products, venous 

products, and targeted renal therapy products. 

As the company looks to the future, continued 

innovation in its product line will be imperative 

to drive growth and lean practices. A 

commitment to operational efficiency and 

supply chain optimization will be the foundation 

to becoming a leader in the industry.

INNOVATION: BIOFLO & NANOKNIFE 

Kucharczyk has been with AngioDynamics 

for nearly five years. She began her career 

in chemical engineering, and discovered the 

AS THE COMPANY LOOKS TO THE 
FUTURE, CONTINUED INNOVATION 
IN ITS PRODUCT LINE WILL BE 
IMPERATIVE TO DRIVE GROWTH 
AND LEAN PRACTICES.

http://www.3dexhibits.com/
mailto:info@3dexhibits.com
http://www.3dexhibits.com/
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market for medical devices as a career path 

when she returned to school for her MBA.

After 10 years in the field, she claims the 

company’s BioFlo peripherally inserted central 

catheters (PICCs) and non-thermal ablation 

system used to ablate tumors, NanoKnife, are 

the most important technologies the company 

has brought to market.

“The body understands most catheters like a 

sliver in a finger that gets infected. Often, the 

body immediately starts rejecting the implant,” 

said Kucharczyk. 

“BioFlo is the only catheter on the market with 

Endexo Technology, a material more resistant 

to thrombus accumulation. With an anti-

thrombogenic catheter like BioFlo, the body 

allows the flow to be more consistent and can 

remain for a longer time in the body.”

Instead of a patient requiring multiple IV site 

rotations for short-term venous access, BioFlo 

Catheter technology is an effective solution 

to preserving the patient’s peripheral access. 

The company’s BioFlo PICCs, BioFlo Ports, and 

BioFlo Duramax Dialysis Catheters all feature 

the BioFlo catheter material.

“Consider a patient getting dialysis. When you 

start to go into kidney failure, you’re sitting in 

a chair four hours a day, three days a week for 

treatment. If thrombus accumulates on your 

catheter, that could cause that patient to be 

treated for six hours, even eight hours. BioFlo 

can prevent that from happening,” 

Kucharczyk said.

Its NanoKnife technology, too, has received 

phenomenal feedback from the field. The 

FDA has given the system clearance for the 

surgical ablation of soft tissue, although it has 

not yet received clearance for the therapy or 

treatment of any specific disease or condition. 

“It’s going to be a gamechanger,” Kucharczyk 

shared.

Data recently released in the Annals of Surgery 

showed that NanoKnife results in substantially 

prolonged survival of patients with locally 

http://thebossmagazine.com/
http://www.contechmedical.com/
http://www.contechmedical.com/
mailto:info@contechmedical.com
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advanced pancreatic cancer compared with 

historical controls.

Along with the Nanoknife, AngioDynamics’ 

customers can also purchase corresponding 

Ivy Biomedical Systems’ products.

“We have enjoyed a professional and mutually 

collaborative relationship with Ivy Biomedical, 

assisting them with our technical and clinical 

expertise in ablation, while they provide their 

own technical expertise in cardiac gating and 

a high degree of customer service to us,” 

said Kucharczyk.

INNOVATION: AUTOMATION 

The leaders of AngioDynamics are committed 

to continuing their legacy of innovation. This 

extends beyond its medical devices and into 

the operational aspect of the business. 

As you can imagine, with a slew of different 

medical devices comes a slew of SKUs. In 

order to stay at the top of the field, not only 

does the company innovate on a product level, 

but also on a processes level. AngioDynamics 

is currently pursuing technology, automation, 

and new packaging options. 

“A lot of our products are intricate and require 

a lot of manual dexterity,” said Kucharczyk. 

“We’re looking into how we can optimize and 

innovate packaging and the packaging portion 

of our products. In the meantime, we’ll treat 

IGEA 

Since 1980, IGEA has worked to provide innovative and 
effective medical devices to patients. The company’s 
constant commitment to innovation and scientific 
pursue, built on solid technological foundations, defined 
the company as a leader in Clinical Biophysics, a branch 
of the medicine based on the use of non-ionizing 
physical energy to influence biological processes.

Over the years, scientific research and intellectual 
curiosity have distinguished the work of IGEA, enabling 
the company to develop best-in-class electroporation 
devices for clinical treatment of solid tumors and for 

nucleic acids in vivo delivery (electroporation-based 
DNA vaccination and gene therapy).

In cooperation with leading universities, Medtech, 
biotech, and pharma companies, IGEA works with 
perseverance from project to production, providing 
expertise and guidance in pre-clinical and clinical 
validation activities to bring products to market.

IGEA is the ideal partner to achieve challenging goals 
and develop medical devices from early development 
to the regulatory clearance.

http://thebossmagazine.com/
http://www.igeamedical.com/
mailto:info@igeamedica.com
http://www.igeamedical.com/
http://www.igeamedical.com/
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this like a NASCAR team treats a pit stop. 

Everyone and every machine has its role and 

its part to play.”

HOW ANGIODYNAMICS INNOVATES 

Sometimes technology is innovative because 

it is 100 percent different from other products 

on the market. Where AngioDynamics wins, 

without redesigning an entire product, is in the 

laser focus of its research and development 

dollars. Their goal is improvement and better 

outcomes, not reinventing the wheel. 

“We’re a smaller company, the right focus is 

key for our research and development team,” 

Kucharczyk explained. “I think a few years ago 

there was something limiting our innovative 

ability—our reach was too broad, and our 

thought process was too scattered.” 

“Our focus today is on understanding what 

the customer needs and what the market 

opportunities are.”

IVY BIOMEDICAL 

Ivy Biomedical Systems, Inc. is an industry-leading 
medical device manufacturer focused on cardiac and 
respiratory gating solutions. With over 60,000 gating 
devices sold since 1986, Ivy Biomedical Systems is the 
preferred supplier of cardiac gated synchronization 
solutions worldwide.

Ivy Biomedical Systems offers off-the-shelf as well as 
custom designed gating solutions in both standalone 
and integrated configurations for diagnostic and 
interventional applications. The company develops 
intimate relationships with its OEM partners to ensure 
that the right products and performance are matched 
to the unique requirements of each of its customers. 
Ivy Biomedical is well versed in product globalization, 
offering multiple languages, country specific labeling, 
and assistance for its OEM partners with product 
registrations in over 180 countries worldwide. 

Ivy Biomedical Systems is a privately-owned company 
located in Branford, Connecticut. All of our products are 
proudly designed, developed, and manufactured in the 
U.S. in our ISO 13485 certified facility.

http://www.ivybiomedical.com/
mailto:info@ivybiomedical.com
http://www.ivybiomedical.com/
http://www.ivybiomedical.com/
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OPERATIONAL UPDATES: LEAN PRACTICES 

This laser focus benefits other parts of the 

business, too. Through a strict commitment 

to lean processes from the likes of Kaizen to 

Kanban, AngioDynamics has been able to drive 

out millions of dollars from its manufacturing 

and supply chain process.

It wasn’t easy. One of the biggest hurdles the 

company faces is that its manufacturing is 

U.S.-based while its toughest competitors are 

in Latin America, Costa Rica, and China, to 

name a few. 

“The majority of our products come out of 

New York. How do you compete against 

manufacturing facilities in Costa Rica? Do 

you move your business down there? Do you 

optimize here? The cost challenges are very 

different,” Kucharczyk said. 

POWERHOUSE SEARCH GROUP  

In today’s world, having a sense of urgency in hiring is 
more important than ever. Powerhouse Search Group’s 
mission is to provide its client companies with top-
level talent at an unmatched pace. Companies are only 
as good as their people, and each company is vastly 
different. As a nationally recognized leader in healthcare 
recruiting, Powerhouse’s success comes from its proven 
ability to find high-caliber candidates that align with 
each client’s very specific needs.

Powerhouse Search Group specializes in medical, 
biotech, pharmaceutical, dental, and B2B sectors. Its 
expertise spans across all departments, including 
sales/sales management, clinical support/education, 
marketing, product management, IT, engineering, and 
finance. You have a need, Powerhouse can fill it. 

DUKE EMPIRICAL  

Duke Empirical Inc. is a vertically integrated contract 
manufacturer providing the design and development 
of innovative catheter systems and minimally invasive 
medical devices for world leading original equipment 
manufacturers. Client partners choose Duke Empirical 
for unparalleled speed to market new products which 
address unmet clinical needs across a wide range 
of market segments. Duke Empirical developed and 
manufactures the Angiodynamics’ Angiovac™ Cannula 
for the percutaneous removal of large fresh thrombi, a 
unique technology which provides great patient benefit 
in the management of central venous disease. To learn 
more about Duke Empirical, please contact info@
dukeempirical.com.

“We have excellent people here, quality 

products, failure rates are less than two 

percent out of our facilities. There was no 

reason to move.”

Instead, Kucharczyk and the AngioDynamics 

team considered what many manufactures have 

found to be successful for them: lean, Six Sigma 

techniques. AngioDynamics is a stellar case 

study for this approach, as it has driven out a 

whopping $27 million, all through optimization.

http://dukeempirical.com/
http://powerhousesearchgroup.com/
http://powerhousesearchgroup.com/
http://www.dukeempirical.com/capabilities.html
http://www.dukeempirical.com/
https://www.dukeextrusion.com/
http://www.dukeempirical.com/
http://powerhousesearchgroup.com/
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CODAN US Corporation 
has been a supplier to 
AngioDynamics for over 
20 years, providing both 
components and sets for 
fluid management. CODAN 
has earned a reputation 
from AngioDynamics as an 
outstanding supplier, delivering 
high quality products and 
unsurpassed customer service 
at an affordable price.

ANESTHESIA  |  NEONATAL/PEDIATRIC  |  ONCOLOGY  |  PHARMACY

codanusa.com
(800) 332-6326

“We’ve used Kaizen techniques to quadruple 

the output of a line during one shift, instead 

of spreading production out over two and a 

half shifts.”

AngioDynamics claims significant improvement 

on the supply chain side too, where a strong 

team helped the company win APICS Best 

Company in the Albany Region for supply chain 

professionals this year.

By cutting inventory from $80 million to 

$56 million, AngioDynamics is now building 

only what is needed, reducing the slack, and 

improving accuracy.

“Our accuracy used to be around 50 percent, 

but is now hovering at an industry-high 95 

percent,” Kucharczyk said. “Our backorder 

“OUR ACCURACY USED TO 
BE AROUND 50 PERCENT, 
BUT IS NOW HOVERING AT 
AN INDUSTRY-HIGH 95 
PERCENT. OUR BACKORDER 
IS VERY SMALL. OUR SERVICE 
RATES ARE ABOVE 99 
PERCENT. WE’RE BUILDING 
THE RIGHT THINGS AT THE 
RIGHT TIME.”
BARBARA KUCHARCZYK

is very small. Our service rates are above 99 

percent. We’re building the right things at the 

right time.”

AngioDynamics’ EVLT (endovenous laser 

therapy) fiber line is the perfect example of 

the company’s commitment to lean practices. 

Before Kaizen, there were 23 people working 

on the line, producing 255 fibers a day over 

two and a half shifts.

Today, 1,000 fibers are made by 13 people in 

just one shift. 

“This wasn’t just about looking at efficiencies. 

We’re working with marketing and our 

R&D teams, and we inspect our processes 

continually. It’s successful, and it’s sustaining,” 

Kucharczyk said. 

http://codanusa.com/
https://www.linkedin.com/in/barbara-kucharczyk-11593a32/
http://codanusa.com/
http://www.jaegerflynn.com/
http://www.jaegerflynn.com/
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CULTURAL SHIFT 

Changes in strategy of this magnitude take 

more than a CEO or a Senior VP pointing their 

finger. Kucharczyk knew that for these shifts 

to be successful, culture was going to have to 

make just as big of a move.

“Five years ago we were all on different 

islands—no one ever talked.”

By organizing bi-weekly staff meetings, every 

single part of the business could be involved in 

and aware of the changes and improvements 

that were taking place. These meetings allowed 

managers and other staff to present any issues 

they might have had to members from several 

different departments. This garnered different 

perspectives and innovative solutions.

“Communication has improved substantially,” 

she said. “Whether one-on-one conversations 

or large meetings with several from the 

company, strategies are being put into place 
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TODAY, THE COMPANY 
UNDERSTANDS ITS PRIORITIES. WITH 
CARE, R&D SPEND, A COMMITMENT 
TO COMMUNICATION, GETTING THE 
RIGHT PEOPLE IN THE RIGHT ROLES, 
AND ENABLING THE ORGANIZATION 
FOR OPTIMIZATION AND EFFICIENCY, 

WHAT COULD POSSIBLY BE NEXT?

and problems are being solved. It wasn’t as 

easy as it sounds to implement, but it’s been 

worth it.”

AngioDynamics is focused on bringing the 

excellence patients can find in their medical 

devices to their new strategy and structure. 

Whereas the company used to try and be 

all things to all people, AngioDynamics has 

found continued success focusing on a few key 

pieces of incredible technology. 

Today, the company understands its priorities. 

With care, R&D spend, a commitment to 

communication, getting the right people in 

the right roles, and enabling the organization 

for optimization and efficiency, what could 

possibly be next?

“What we’ve done over the last three years is 

great, but what can we do better? We’re just 

getting started,” Kucharczyk said. 

http://thebossmagazine.com/
http://thebossmagazine.com/
http://pioneerpackaginginc.com/
http://pioneerpackaginginc.com/
http://www.nouvag.com/
http://www.nouvag.com/
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LABELING 
LEADERS
N O V E L  T E C H N O L O G Y  A N D 

A  K N A C K  F O R  L I S T E N I N G  I S 

K E E P I N G  I D  T E C H N O L O G Y 

O N  T H E  T O P  O F  T H E I R 

C U S T O M E R S ’  G O -T O  L I S T S .

When it comes to meeting the package identification challenges 

of today’s manufacturing industry, ID Technology sticks the 

landing every time. A division of ProMach, a world leader in 

packaging and labeling solutions, the ID Technology brand is 

known for innovations in pressure-sensitive labeling equipment. 

From its humble beginnings in 1993, ID Technology has risen to 

primacy in the North American labeling and coding market thanks 

to a blend of game-changing equipment and strong leadership.

Group President Alan Shipman has been there nearly every 

step of the way. He joined the company in the mid-’90s as a 

Regional Manager. At the time, revenues were $1.8 million. 

Today, ID Technology reports revenues of $160 million. 

We asked Shipman what drew him out of the consulting 

business (with Accenture) to the packaging world.

“I was drawn to the balanced revenue model with hardware, 

software, parts, service, and consumables which provides the 

ability to stay in touch with customers,” he replied. “It’s a good 

business model and something that’s nice is to be able to 

develop deeper relationships with customers as well.”

That focus on relationship development served him very well 

in the field, and has powered the group to impressive revenue 

growth during his tenure.

http://idtechnology.com/
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SATO

We celebrate ID Technology on 
its 24 years of partnership with 
SATO America!

SATO is an award-winning, 
worldwide manufacturer of 
thermal print engines, industrial 
thermal and laser printers, and 
RFID embedded tags and labels.
SATO’s solutions feature barcode 
and RFID-enabled technology 
for business to identify, track, and 
manage their products and assets 
across the supply chain. 

SATO America is the national 
sales, service, manufacturing, 
and marketing entity of the SATO 
Corporation for North America. 
SATO features IoT solutions for 
retail, manufacturing, horticulture, 
transportation and logistics, 
healthcare, and others. 

CHANGE :  T HE  NAME  OF  THE  L AB EL ING GAME 

In his 22-year tenure, Shipman has witnessed a revolution in 

labeling technology and in the demands of a customer base 

that insists on high levels of speed and customization.

“We have a really broad array of technologies that we offer, 

so no one size fits all,” he said. “We’re constantly looking at 

our portfolio, and also looking at ways we can make our 

systems better.”

Shipman credits his driven, highly productive field sales and 

service teams for keeping close tabs on customer needs 

and trends.

“We’re always taking input from service and the sales guys out 

in the field, and what they’re saying out there.” 

ID Technology’s quarterly sales council brings together the 

top sales pros for their perspectives on what’s happening on 

the ground. 

“We get input as far as what they see and what they feel is 

needed to strengthen our product lineup. A lot of our orders 

are custom ones, so we’ll 

build something we’ve never 

built before, and a lot of times 

we will then build that into 

existing products.”

The company’s balanced 

revenue model blends the 

advantages of having a 

strong salesforce and a robust 

aftermarket service, parts, 

and consumable business. 

When capital equipment sales 

flag, as they are prone to do 

with the cyclical nature of 

capital equipment sales, the 

aftermarket business provides 

a steady revenue stream 

enabling continued investment 

in research and development 

of new products.

https://www.satoamerica.com/
https://www.satoamerica.com/
http://www.idtechnology.com/
https://www.satoamerica.com/
http://www.idtechnology.com/
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THE  NO ADJUSTME NT 

BUREAU

From a product design 

standpoint, ID Technology 

takes a proactive approach to 

invention. Take, for instance, 

ID Technology’s approach 

to adjustments, the bane of 

many materials handling

fl oor managers.

Labeling adjustments cause 

headaches all around, as one 

of the most challenging parts 

of any customer’s workfl ow, 

interrupting a labeling process 

to realign equipment and 

stock can register anywhere 

on the negative disruption 

scale from a minor setback to 

signifi cant downtime.

“Looking at our service 

reports, many times when 

we’d go out on site it 

wasn’t because something 

was broken, but it was 

because something was out 

of adjustment. If we can 

design something with no 

adjustments it means better 

uptime for the customer and 

less service cost,” he said.

“We found that if you provide 

ways to adjust equipment, 

it will be adjusted […] 

someone may perceive that 

the equipment runs better 

in a certain manner, and 

perhaps the third shift doesn’t 

necessarily agree with the 

fi rst shift about what that 

adjustment may be,”

he continued. 

“If we could fi nd a middle 

ground, that centerline, that’s 

what we’re doing on that 

particular piece of equipment. 

There’s no need to adjust, 

less training is necessary and 

there are fewer headaches 

due to adjustments.”  That 

search for middle ground 

resulted in the development of 

their Centerline-Modularity™ 

technology. 

Genesis, another very 

successful new product, is a 

high-speed inline digital inkjet 

printer capable of printing 

on packaging substrates 

including paper, Tyvek®, and 

fl exible fi lms. Genesis prints in 

high defi nition UV color and 

is particularly popular in the 

pharmaceutical and medical 

device industries.

THE  NEXT  GENERAT ION

When asked about the 

diffi culty that some 

manufacturers are experiencing 

on the hiring front, Shipman’s 

take on the situation was 

decidedly upbeat.

“It was much more diffi cult 

to recruit in the early days 

because people weren’t aware 

of us. As we’ve had some 

success it’s made recruiting 

easier, the brand is much 

stronger,” he noted.

“ID Technology is a great 

place to work, develop, 

and learn. We put people 

fi rst and hire the best, most 

determined people who will 

do everything possible to 

delight customers.” 

“ID TECHNOLOGY IS A GREAT PLACE TO WORK, 
DEVELOP, AND LEARN. WE PUT PEOPLE FIRST AND 

HIRE THE BEST, MOST DETERMINED PEOPLE WHO WILL 
DO EVERYTHING POSSIBLE TO DELIGHT CUSTOMERS.”

ALAN SH IPMAN,  GROUP PRES IDENT



http://www.merlincsi.com/
http://www.merlincsi.com/
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IN PURSUIT OF H A P P I N E S S
H OW  B I G  DATA  C A N  C R E AT E  A  M O R E  P O S I T I V E 
COMPANY CULTURE FOR YOUNGER GENERATIONS.

WRITTEN BY ROB HECKER

We’re just not as happy as we 

used to be.

Happiness levels are falling 

across the country, and it may 

be worst at work. Research 

from workplace analytics 

platform Teem suggests 

48 percent of workers are 

unhappy in their current 

jobs. Even more worryingly, 

depression among younger 

generations—the business 

leaders of tomorrow—is on 

the rise.

This is especially important to 

employers because businesses 

with a highly engaged 

workforce can experience up 

to a 17 percent increase in 

productivity. That’s one reason 

business leaders are starting to 

look beyond traditional surveys 

and workplace feedback forms 

to technology and big data 

analysis to better gauge and 

improve employee well-being.

SMART OFFICE DESIGN 

The average full-time worker 

spends 8.56 hours a day at 

work, so making sure your 

employees are comfortable 

and happy in their workplace 

environment is vital. One 

recent study shows the 

happiest employees have 

greater control over where 

and how they work, marking a 

new era in workplace design.

To satisfy the needs and 

expectations of the digital-

first generations, businesses 

are turning to big data. One 

startup, Humanyze, is using 

people analytics by collecting 

real-time biometric data on 

employee movement.

Armed with this information, 

businesses can rethink their 

office design to reflect how 

and where employees prefer 

to work on different tasks: in 

social break-out areas, private 
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rooms to aid concentration, 

or hot-desking.

Ninety-seven percent of 

millennials in the U.S. own 

a smartphone and expect 

to be able to control their 

lives from the palm of their 

hand. Looking at an example 

across the pond, The Edge 

building in Amsterdam allows 

employees to do just that.

Its smart design and 

integrated mobile app gives 

employees total control over 

their working environment, 

allowing them to personalize 

the temperature and light 

levels in their chosen 

workspace. The app even 

remembers how they take 

their coffee.

BOOSTING GROUP 

DYNAMICS 

Some workplaces have started 

collecting data on employee 

interactions and policies 

that influence productivity. 

Hitachi’s employees wear 

badges containing happiness-

measuring sensors that collect 

data on employee movements 

50 times a second.

Using these metrics, Hitachi 

has invented “Human Big 

Data”, an algorithm that 

measures the happiness of 

its workforce. By examining 

fluctuations in happiness levels, 

Hitachi can make alterations 

to daily work schedules to 

maximize productivity and 

staff well-being.

By applying data science to 

the people side of business, 

organizations can examine 

and adjust their culture 

policies to boost productivity 

and employee morale, as 

people will feel their personal 

needs are being valued more 

by their place of work.

IMPROVING JOB ROLES 

The pairing of personal 

data—people’s skills or 

assets, productivity, and 

preferences—with intelligent 

systems is also influencing 

employment models and 

improving job roles. 

By using technology such 

as workplace wearables that 

generate data linked to job 

performance, productivity, 

and professional satisfaction, 

employers are learning 

how to better connect their 

employees with work they’re 

best suited to. 

Still in the early stages, 

intelligent systems will be 

used more frequently in the 

future to analyze projects, 

break them into smaller tasks, 

generate new job roles, and 

recommend team members 

who are best suited to tackle 

certain parts of projects.

This makes sense in improving 

workplace happiness, as the 

more suited someone is to a 

role, the more likely they are to 

enjoy and excel at what they 

do—and be loyal employees.

BY  U S I N G  T E C H N O L O GY  S U C H 
A S  W O R K P L A C E  W E A R A B L E S 
T H A T  G E N E R A T E  D A TA  L I N K E D 
T O  J O B  P E R F O R M A N C E , 
P R O D U C T I V I T Y,  A N D 
P R O F E S S I O N A L  S A T I S FA C T I O N , 
E M P L OY E R S  A R E  L E A R N I N G 
H O W  T O  B E T T E R  C O N N E C T 
T H E I R  E M P L OY E E S  W I T H  W O R K 
T H E Y ’ R E  B E S T  S U I T E D  T O . 

http://thebossmagazine.com/
http://thebossmagazine.com/
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PERSONALIZING 

EMPLOYEE BENEFITS 

Maintaining employee loyalty 

is even more important as 

employee retention grows as a 

major HR concern. Sixty-four 

percent of millennials expect to 

leave their current organization 

in the next five years.

Big data offers the promise 

of significant advances in the 

design and delivery of benefits 

programs, which can improve 

a business’s ability to attract 

and retain the best talent—and 

contribute to staff happiness.

To attract and retain younger 

generations, companies are 

expanding their employee 

benefits programs to provide 

options more targeted to their 

specific needs. For example, 

student loan debt is often one 

of the greatest concerns of 

this cohort. In fact, 80 percent 

of student loan borrowers 

would value assistance from 

their employer.

Some businesses are leading 

the way by providing student 

loan repayment assistance as 

part of their benefits program. 

Financial services company 

Fidelity provides eligible 

employees a subsidy of up to 

$10,000 toward repayment of 

their student loans through 

its “Step Ahead Student 

Loan” assistance program. 

The program also offers 

employees access to online 

tools to help them better 

manage their debts.

Businesses that want to 

compete for the best 

workers must adjust their 

benefit offerings to suit the 

demands of the millennial 

and Gen Z workforce. Big 

data can help companies 

tailor both the design of their 

benefits programs and how 

information is communicated 

to younger generations about 

the needs benefits serve, the 

gaps they fill, and the value 

they offer. 

IDENTIFYING YOUR 

ROCKSTAR EMPLOYEES 

Big data can help HR leaders 

identify top-performing 

employees more efficiently 

and quickly. By combining 

traditional HR data—employee 

demographics, performance 

data, sales data, and customer 

feedback—employers 

can gain a clearer picture 

about individual employee 

performance and the factors 

that influence this.

With these insights, 

companies can better reward 

top performers and help them 

develop their career paths, as 

well as create a more informed 

profile to look for when 

recruiting new employees. 

The human element will 

always be important when 

it comes to decision-making 

in the workplace, but big 

data can help yield insights 

business leaders are currently 

unable to access. Whether 

it’s a change in break 

times or the need for more 

tailored benefits packages, 

by taking advantage of big 

data services, companies 

can boost productivity and 

morale. Not only will this 

result in a lower turnover rate 

and higher profits, it will,most 

importantly, lead to happier 

and healthier employees. 

BY  C O M B I N I N G  T R A D I T I O N A L  H R  D A TA — E M P L OY E E 
D E M O G R A P H I C S ,  P E R F O R M A N C E  D A TA ,  S A L E S  D A TA , 
A N D  C U S T O M E R  F E E D B A C K — E M P L OY E R S  C A N  G A I N 
A  C L E A R E R  P I C T U R E  A B O U T  I N D I V I D U A L  E M P L OY E E 

P E R F O R M A N C E  A N D  T H E  FA C T O R S  T H A T  I N F L U E N C E  T H I S .

Rob Hecker is Vice President 
of HR Global Total Rewards 
for Colonial Life and Unum. 
Colonial Life is a market 
leader in providing financial 
protection benefits through 
the workplace, including 
disability, life, accident, 
dental, cancer, critical illness, 
and hospital confinement 
indemnity insurance.

http://thebossmagazine.com/
http://livingbusiness.coloniallife.com/
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“Many of the grassroots 

organizations that we support 

have made incredible strides 

in reducing HIV rates, and 

would be challenged to 

sustain their work without 

our involvement. New York 

City is one of the best at 

spending its grant money, so 

on top of these services we 

can also offer a small amount 

of community education, 

outreach, and advocacy.”

In 1957, PHS was first 

established as Medical 

and Health and Research 

Association (MHRA), a division 

of the NYC Department of 

Health (NYCDOH). MHRA 

increased the public health 

research capacity of NYCDOH 

with initial projects such as 

an examination of the role of 

the social sciences in public 

health, public attitudes toward 

mental health, and patterns of 

medical care delivery.

When NYC experienced a fiscal 

crisis in the 1970s, NYCDOH 

shifted the management of 

healthcare programs ranging 

from its Maternal Infant Care/

Family Planning Project to the 

Women Infant and Children 

Supplemental Food Program 

Special Supplemental Nutrition 

Program for Women, Infants 

and Children (WIC), to MHRA.

In the 1990s, the organization 

was selected by the city to 

administer federal funds for 

the Ryan White CARE Act, 

and established the HIV Care 

Services Program to develop 

networks of care in health, 

housing, and social services 

for people living with HIV and 

AIDS in the city.

A  F O C U S  O N  W I C 
In 2008, with a new tagline—

”Merging Research and 

Action”—MHRA became 

Public Health Solutions to 

more accurately capture 

the essence of what the 

organization had grown to 

be. In the intervening years, 

the organization focused its 

research and action program 

efforts on maternal health, 

infant and child development, 

HIV/AIDS research, childhood 

obesity, nutrition education, 

healthy eating, and smoke-

free programs.

Today the organization’s work 

with at-risk communities 

directly benefits over 200,000 

adults and children every year.

“All of the work we do 

has been proven effective 

through extensive research. 

We deliver care in the way it 

is supposed to be delivered. 

It has a big impact.”

PHS invests, for instance, 

in the first three years of a 

child’s life, the most important 

period in brain development. 

By increasing access to 

food, nutrition, education, 

and family support services, 

PHS plays a positive role in 

countless people’s lives.

PHS’ eight neighborhood 

WIC centers target pregnant 

PHS reduces unintended pregnancies among low-income women by 
increasing access to contraception.

PHS helps clients to enroll in SNAP, formerly food stamps, which is 
one of the nation’s most effective anti-poverty programs that support 
low-income families in purchasing the food they need.

http://www.nybs.com/
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women and children through age five. With a focus on breast-

feeding and nutrition education, this prescribed program 

addresses the specific needs of pregnant women, new mothers, 

and a child’s first years of development. 

The organization also provides hands-on education about 

heathy food selection when shopping in grocery stores and 

farmer’s markets, and cooking nutritious meals for children. 

Over 40,000 women and children benefit from these programs, 

which are also equipped to enroll families for health insurance 

and food stamps. 

PHS also provides four evidence-based, home-visiting programs 

to pregnant and parenting mothers. Our Nurse Home Visitors 

and Family Support Workers offer families resources and 

education to move them towards economic self-sufficiency. 

“Our home-visiting staff are in the communities and available 

by phone and text. They develop strong relationships with 

the families they help, which in turn helps create healthier 

communities,” said David. 

The organization sees positive outcomes, including a lower 

prevalence of low birth weight infants, improvements in school-

readiness among children, and an increase in completed 

immunizations and preventative primary care.

“We’re helping parents be good parents,” David added.

But PHS’ impact goes far beyond this. Through a 20-month 

pilot program with four big health centers in NYC, the 

organization was able to change how low-income women get 

screened for contraception and plans around pregnancy. The 

work resulted in a significant increase in the number of women 

starting or continuing contraception—rates increased from 2 

percent to 55 percent.

A CLIENT-CENTERED APPROACH TO PUBLIC HEALTH   

In the end, PHS’ goal is to put the client at the center of what 

David calls a “fragmented delivery system.”

“There is currently a huge focus on redesigning the acute care 

system using reimbursement based on the value provided to 

patients,” she said. “Right now, that doesn’t happen. We want 

to be on the forefront of developing such models, have better 

integration and collaboration, and be a great partner with the 

government and nonprofits on emerging public health issues.” 

“Ultimately, we want to make sure the client gets what they 

need. We are here, and we’re not going away. We’re committed 

to our communities.” 

“ O U R  H O M E - V I S I T I N G 
S TA F F  A R E  I N  T H E 

C O M M U N I T I E S  A N D 
AVA I L A B L E  B Y  P H O N E 

A N D  T E X T.  T H E Y  D E V E L O P 
S T R O N G  R E L AT I O N S H I P S 

W I T H  T H E  FA M I L I E S  T H E Y 
H E L P,  W H I C H  I N  T U R N 

H E L P S  C R E AT E  H E A LT H I E R 
C O M M U N I T I E S .”

L I S A  D A V I D ,  P R E S I D E N T  A N D  C E O

Lisa David, Sr. Director Sandra Williams, and additional staff giving NYC 
First Lady Chirlane McCray a tour of PHS’ reproductive health centers. 
These centers provide affordable, comprehensive, and confidential 
reproductive healthcare to low-income women, men, and adolescents.

Through its NYC Smoke-Free youth action and community engagement, 
PHS’ tackles the tobacco epidemic in housing and other environmental issues. 

Lisa David and Sr. Director Marci Rosa meeting families who have graduated 
from Nurse Family Partnership, one of PHS’ home visiting services.  

https://www.linkedin.com/in/lisa-david-36844623/
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Two-Stepping to Success
BUILT ON 140 

YEARS OF 
EXPERTISE, 
GUARDIAN 

BUILDING 
PRODUCTS IS 

READY TO SERVE.

Filled with more twists and 

turns than a rural logging 

road, the journey from humble 

lumberyard to a leading 

two-step distributor in the 

ultra-competitive building 

material (LBM) industry drives  

Guardian Building Products’ 

(GBP) towards the future.

What is known as GBP today 

can trace at least part of its 

roots back to 1867, when 

William M. Cameron opened 

a retail lumberyard in 

Warrensburg, Missouri to 

support the building of 

the Missouri, Kansas, and 

Texas Railroad.

Guardian Industries, GBP’s 

parent company, started 

as a glass supplier to the 

burgeoning Detroit auto 

industry. Guardian Fiberglass, 

which grew from this glass 

division, developed and 

manufactured its own line of 

fiberglass insulation.

Looking for a way to 

distribute more product, 

Guardian Fiberglass entered 

the distribution business 

by acquiring wholesaler 

Builder Marts of America, Ace 

Hardware’s LBM business, 

TruServ’s LBM business as well 

as Cameron-Ashley Building 

Products, the Dallas-based 

descendant of the original 

W.M. Cameron lumberyards.  

This varied background helped 

shape GBP into what it has 

become today.  

Throughout the company’s 

history, and those of the 

distribution companies it 

has acquired, one thing has 

remained constant: the deep 

commitment to serving the 

independent lumber dealer 

channel. When acquisitions 

were made that included 

one-step distribution, those 

divisions were quickly 

divested to stay true to the 

foundation on which GBP 

has their roots—serving the 

independent lumber dealer.

In 2014, GBP returned to its 

past success as a standalone 

wholesale buying and 

distribution group in the 

LBM industry, selling off its 

fiberglass manufacturing 

division to focus solely on 

its strength as a two-step 

distributor of specialty 

building products.

Today, GBP services 

professional LBM dealers in 48 

states offering innovative and 

high-quality building products 

in the following categories: 

building materials, decking, 

gypsum, hardlines, insulation, 

millwork, roofing, and siding.

GBP represents some of the 

industries’ top manufacturers, 

including some of the biggest, 

most recognizable names 

in the LBM industry such as 

http://guardianbp.com/


http://www.certainteed.com/
https://www.facebook.com/CertainTeed/
https://twitter.com/CertainTeed
https://www.youtube.com/user/CertainTeedCorp
https://www.pinterest.com/certainteed/
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TAMKO Building Products, 

CertainTeed Roofing, Knauf 

Insulation, National Gypsum, 

Continental Building Products, 

Rollex, USG, Royal Building 

Products, Fiberon, InterWrap, 

and American Gypsum.

THE JOYS—AND 

CHALLENGES—OF CHANGE 

Appointed as President and 

COO in July 2016, Jim Becker 

sums up recent company 

history in a breezy, pithy style.

“We changed from a 

distribution company that 

was owned by a manufacturer 

back to a pure distribution 

company, and it’s been a big 

transformation,” he told BOSS. 

Just before Becker took the 

reins, GBP was a manufacturer 

primarily focused on producing 

and distributing fiberglass 

insulation. 

“Evolving into a distributor 

with a broad offering of 

building materials changed 

how we approached our 

customers,” he explained. “We 

had to change our mindset in 

how we deliver value to our 

customers. Although it’s been 

challenging, it has created 

opportunities that wouldn’t 

have been opened to us as a 

manufacturer.”

That value resides largely in 

the deep expertise of GBP’s 

employee base located in 

30 branches and their South 

Carolina corporate office.

“A major component of our 

transition was pushing the 

LOMANCO VENTS

Lomanco has been producing quality 
ventilation products since 1946. Two 
factors have remained the same 
throughout the years: free movement 
of air and weather protection, known 
as “The Lomanco Balance”.   

The company takes a great deal 
of pride in the production of our 
products. Product design makes 
a difference in quality ventilation 
products. Lomanco’s commitment 
to providing these quality products 
is the reason it’s the best choice 
for ventilation.

The best return on investment for 
protecting the longevity of your 
home is the proper installation of 
a balanced ventilation system with 
the proven performance and quality 
of Lomanco vents.

MFM BUILDING 
PRODUCTS CORP.

Founded in 1961, MFM Building 
Products is a leading manufacturer 
in exterior, self-adhering 
waterproofing membranes for 
the construction industry. An 
important consideration in any 
building project is the selection 
of effective waterproofing and 
weather barriers. MFM offers a 
complete envelope of waterproofing 
solutions from the rooftop down to 
the foundation that includes low-
slope roofing membranes, roofing 
underlayments, window flashing 
tapes, above- and below-grade 
waterproofing membranes, and 
specialized construction/roofing 
tapes. Visit www.mfmbp.com today 
for more information.

http://www.mfmbp.com/
http://www.lomanco.com/
http://www.lomanco.com/
https://www.facebook.com/lomanco
https://www.youtube.com/user/LomancoVents
https://play.google.com/store/apps/details?id=lomanco.com.ventselector
https://itunes.apple.com/WebObjects/MZStore.woa/wa/viewSoftware?id=1074338207&mt=8
http://www.mfmbp.com/
http://www.mfmbp.com/
http://www.lomanco.com/
http://www.mfmbp.com/


COLLABORATION

decision rights back to the 

field,” he noted. “We don’t 

make the corporate office the 

sole decision maker; most of 

the decisions are made in the 

field where the sales activity 

happens. It’s where our people 

are talking to customers and 

building relationships.”

Specializing in exterior 

building products and wall 

systems manufactured by 

top-of-the-line companies 

gives GBP’s local teams an 

advantage that’s bolstered 

by the freedom to make 

decisions that impact their 

specific business units.

“Whether that’s a branch 

manager or territory sales 

manager making decisions 

about their product assortment, 

the best decisions are going to 

be made locally,” he added.

TWO-STEPPING: 

A BRIEF PRIMER 

Distribution models are 

dictated by several factors 

and are inherently complex, 

often involving networks of 

manufacturers, wholesalers, 

and dealers.

In a nutshell, a two-step 

distributor typically 

purchases products directly 

from the manufacturers, 

stores the products in their 

own warehouses, sells those 

products to dealers who, in 

turn, sell to the end users.

Benefits of this approach for 

their dealers include GBP’s 

agility and the critical ability 

to provide inventory on a 

just-in-time basis. Dealers can 

dramatically reduce their cost 

of investment while keeping 

orders filled without the need 

for warehousing, and can take 

advantage of merchandising 

support and programs to help 

build sales.

INNOVATIVE SERVICE 

PLATFORM 

GBP gives their dealers the 

ability to order truckloads 

of products from the 

manufacturer with direct 

ROLLEX

Since 1951 Rollex has been 
manufacturing building products 
that beautifully protect homes for 
decades. While Rollex specializes in 
aluminum and steel products such 
as soffit and siding, its product line 
has grown to also include metal roof 
edges and flashing accessories. 
All Rollex products are backed by 
an industry-best limited lifetime 
warranty including chalk and fade 
coverage and are made using 
recycled materials. 

Rollex is a proud long-time partner 
of Guardian Building Products and 
serves many of their Midwestern 
locations. Dedication to product 
quality, performance, and service 
has earned Rollex a solid reputation 
with distributors, contractors, and 
homeowners throughout the U.S. 

Please visit www.rollex.com 
to learn more.

THERMA TRU DOORS

Therma-Tru is the leading entry door 
brand most preferred by building 
professionals. Founded in 1962, 
Therma-Tru pioneered the fiberglass 
entry door industry, and today 
offers a complete portfolio of entry 
and patio door system solutions, 
including decorative glass doorlites, 
sidelites and transoms, and door 
components. Therma-Tru is part of 
Fortune Brands Home & Security 
(NYSE: FBHS). 

For more information and product 
warranty details, visit 
www.thermatru.com or call 
800.537.8827.

http://www.rollex.com/
http://www.thermatru.com/
http://www.rollex.com/
http://www.rollex.com/
https://www.thermatru.com/
https://www.thermatru.com/
http://www.thermatru.com/
http://www.rollex.com/
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pricing. In addition, GBP’s 

platform can also offer out-

of-warehouse, next-day 

deliveries to supplement 

the direct truckloads. This 

combination approach covers 

all the dealers’ needs and 

supports them whether they 

are expanding a category or 

an entire business.

“Customers can leverage 

GBP’s inventory to help grow 

their business with very little 

risk or investment on their 

part. We’ve already made 

the inventory investment, 

so if they want to take on 

a new product line, it can 

be immediately available. 

The dealer doesn’t have to 

worry about making a major 

investment into truckloads to 

get started,” said Becker.

GBP’s product assortment 

is market-specific; branch 

managers and local territory 

sales managers request their 

assortment based on the local 

needs of their dealers.

“With our industry experts 

in the field, our direct selling 

team, our local inside sales 

team, our branch managers, 

and our delivery fleet, I think 

we’ve built very good long-

term service relationships 

with our dealers. Our service 

platform is built to meet the 

needs of our dealers by being 

a solution provider to help 

them grow their business.” 

THIS COMBINATION APPROACH 
COVERS ALL THE DEALERS’ NEEDS 
AND SUPPORTS THEM WHETHER 
THEY ARE EXPANDING A CATEGORY 
OR AN ENTIRE BUSINESS.

Delivering High-Quality, Great Value, and Peace of Mind
With an extensive array of door styles and finishes, Echelon

Cabinetry complements any design taste. Consumers and builders
alike trust the Echelon brand to deliver exceptional craftsmanship

and value, on-time and complete.

800.522.0183

ECHELON CABINETRY

Proudly manufactured in Pennsylvania, USA

www.echeloncabinetry.com 

http://thebossmagazine.com/
http://www.echeloncabinetry.com/
http://www.gaf.com/
http://www.gaf.com/
http://weheartmud.com/
http://www.echeloncabinetry.com/
http://weheartmud.com/
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TOP TALENT AND MINDFUL 

MANAGEMENT 

GBP’s talent pool includes 

veterans with deep knowledge 

of the industry and the 

products that are continually 

changing the LBM sector. That 

talent, according to Becker, has 

a significant impact on GBP’s 

organizational leadership.

“We have a lot of high-talent 

individuals that have been in 

the LBM industry for a long 

time. They are, in their specific 

realms, very bright individuals 

and don’t need anyone to tell 

them what to do everyday—

they are very good strategic 

thinkers,” he said.

Employees have the resources 

they need to create business-

building strategies for their 

dealers and the knowledge 

to execute on the plans that 

offer the biggest benefits.

“Individually, our people 

have become experts in 

their own arena, and I truly 

believe I can best serve them 

and the organization by 

removing obstacles, finding 

opportunities, and certainly 

being a sounding board 

for them to develop their 

business.”

Becker’s inclusive 

management style of getting 

multiple sources of input on 

decisions and giving his staff 

the respect and confidence 

generated from seeking their 

counsel, has created a working 

environment that will continue 

to foster GBP’s new direction.

“Most importantly, this style 

works here because of the 

talented people we have,” he 

continues. “There’s no cash 

register at headquarters, so 

the GBP corporate office 

understands it is a support 

function to the field…we 

believe in a market-based 

management strategy, so 

the decisions made in the 

field daily are really best 

for our business.”

“We are a two-step distributor 

that is customer centric to 

the core of its business, it is 

literally the foundation of all 

these businesses that have 

combined to form GBP,” 

“INDIVIDUALLY, OUR PEOPLE HAVE BECOME 

EXPERTS IN THEIR OWN ARENA, AND I TRULY 

BELIEVE I CAN BEST SERVE THEM AND THE 

ORGANIZATION BY REMOVING OBSTACLES, 

FINDING OPPORTUNITIES, AND CERTAINLY 

BEING A SOUNDING BOARD FOR THEM TO 

DEVELOP THEIR BUSINESS.” Jim Becker

I P S  R o o f i n g  P ro d u c t s  i s  a n
i n d u s t r y  l e a d e r  i n  f l a s h i n g s
&  o t h e r  ro o f i n g  a c c e s s o r i e s

INTRODUCING
IPS VENTILATION!

THE MOST EFFICIENT
ATTIC VENTILATION

PRODUCT LINE
AVAILABLE

500 Distribution Parkway
Collierville, TN 38017

800.888.8312
www.ipsroofingproducts.com

1-800-841-8746 
alexandriamoulding.com

Choose

he concluded.  “We have 

built our business with high 

integrity people that have 

strong industry and product 

knowledge and have strong 

relationship building skills.

“Having these types of 

employees throughout the 

organization allows us to 

foster relationships with 

our customers—which gives 

us the opportunity to truly 

understand their business so 

that we can help them become 

successful.  Our dealer’s 

success is priority one.  If we 

can help provide solutions 

and be their best answer, then 

GBP will be successful.” 

http://www.ipsroofingproducts.com/
http://alexandriamoulding.com/
http://www.hagerco.com/
http://www.hagerco.com/
https://www.linkedin.com/company-beta/411792/
https://www.youtube.com/channel/UCIPMKY9wVZEVTSEzFI0LL9A/videos
https://twitter.com/HagerCo
https://www.facebook.com/HagerCompanies/
https://plus.google.com/102930079310342862309
https://www.instagram.com/hagercompanies/
https://www.pinterest.com/hagerco/
mailto:bicknellae@gmail.com
http://alexandriamoulding.com/
https://twitter.com/alex_moulding
https://www.facebook.com/AlexandriaMoulding
https://www.linkedin.com/company-beta/50876/
https://www.pinterest.com/alexandriamould/
http://www.ipsroofingproducts.com/
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T H E  V O I C E  O F  A N  I N D U S T R Y:
The Aluminum Association

Aluminum Association

In the early 1900s, United 

States’ business leaders began 

to recognize the potential to 

mass produce aluminum for 

various industrial applications. 

Aluminum had early uses in 

engines, such as the one built 

in 1903 by the Wright brothers 

to power their fi rst biplane. 

Power transmission lines and 

elevated train wiring were 

among the fi rst to benefi t 

from advantages of aluminum 

as an electrical conductor.

Aluminum foil entered the 

marketplace in 1910. The 

development of alloys, 

in which aluminum is the 

predominant material, began 

in 1911. This process enhanced 

physical properties within the 

metal and opened doors to 

new industrial fi elds.

One major breakthrough 

came in 1930 when major 

structures within the Empire 

State Building were built with 

aluminum, including interior 

structures and the famous spire. 

The Aluminum Association 

held its fi rst meeting in 1935 

after President Franklin 

Roosevelt signed the National 

Industrial Recovery Act, 

which asked industries to 

establish guidelines for fair 

competition. The association 

today is the industry’s leading 

voice in Washington D.C. 

and seeks to promote and 

advance aluminum as the 

sustainable material of choice. 

The Goals and Role 
of The Aluminum 
Association Today
The Aluminum Association 

represents aluminum 

production and jobs in the 

U.S., ranging from primary 

production to value-added 

products to recycling, as well 

as suppliers to the industry.

The aluminum industry 

supports 713,000 jobs and 

$186 billion in economic 

activity in the United States, 

and helps manufacturers 

produce sustainable and 

innovative products such as 

more fuel-effi cient vehicles, 

recyclable packaging, 

greener buildings, and 

modern electronics. 
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The association’s mission 

is to provide value to its 

membership through its 

leadership and services by 

promoting the production 

and use of aluminum as the 

sustainable material of choice. 

The Aluminum Association 

is committed to driving 

communications that promote 

aluminum by providing timely 

and relevant industry statistics, 

facilitating the sharing 

of best practices such as 

worker safety, and advancing 

regulatory and legislative 

policy in state, federal, and 

international areas.      

Industry 
developments
and Investment
Since 2013, The Aluminum 

Association member 

companies have announced or 

completed U.S. plant expansion 

investments totaling more 

than $2.3 billion and created 

more than 1,500 permanent 

American manufacturing jobs.

Many of these investments 

are designed to capture 

anticipated growth in the use 

of aluminum in the automotive 

market in the coming years as 

carmakers strive to produce 

lighter, safer, and more fuel-

effi cient vehicles.

Ongoing announcements 

by Ford and others have 

underscored the increasing 

use of aluminum in light 

vehicles, which is expected 

to grow dramatically by 

2025. These expansions 

alone are expected to add 

hundreds of thousands of 

tons of aluminum auto sheet 

capacity in the U.S.

Current policy 
Activity
Now is an exciting time for 

the domestic aluminum 

industry. Product innovations 

using aluminum are on the 

rise. Demand is increasing. 

Jobs are growing. 

Yet, subsidized aluminum 

production in China is also 

expanding, which is leading 

to unfair and illegal trade 

practices that threaten the 

global industry’s continued 

health. The Aluminum 

Association has taken 

a strong stance against 

subsidized aluminum 

overcapacity in China.

The Aluminum Association 

and its members are calling 

for a negotiated, government-

to-government agreement 

to address the overcapacity 

issue and the unfair trade 

practices that have resulted.

The Aluminum Association 
represents the plants and 
people of the U.S. aluminum 

value chain.

Current policy Advocation

AN END TO SUBSIDIES AND OTHER MARKET-DISTORTING BEHAVIOR

ENFORCEMENT OF U.S. TRADE LAWS

A CRACKDOWN ON MISCLASSIFICATION AND TRANSSHIPMENT

MAINTAINING NON-MARKET ECONOMY STATUS FOR CHINA

INCREASED MARKET TRANSPARENCY

HOLDING CHINA TO COMMITMENTS ON GREENHOUSE GAS REDUCTION
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The aluminum industry is 

pursuing these initiatives 

through a variety of bilateral 

and multilateral channels. 

Domestic aluminum 

producers are among the 

best in the world and can 

compete in a marketplace 

that is free and fair.

But it’s difficult to compete 

with the Chinese government.

There is strong global demand 

for all metal and aluminum 

producers and consumers 

should be able to benefit from 

this growth. The association 

remains committed to working 

toward a sustainable global 

aluminum market. 

benefits for 
Members 

Membership in The Aluminum 

Association comes with a 

number of benefits.  The 

association represents 

both producer—companies 

that produce or fabricate 

aluminum—and associate—

supplier—members.

The Aluminum Association 

strives to regularly 

communicate with its 

members. It seeks to build a 

culture of advocacy as the 

organization works toward a 

strong and vibrant industry. 

The domestic aluminum 

industry has an incredible 

growth opportunity in front 

of it--but the industry can 

only capture the U.S. jobs 

growth and economic gains if 

the policy environment is right, 

particularly in the area of 

global trade. 

Membership 
benefits

A voice in Washington, DC, to 

advance government policies 

and legislation facing your 

business and the industry

Direct access to the 

association’s leadership—

experts in public policy, 

public affairs, global standards, 

and industry statistics

In-person networking 

opportunities, including 

biannual meetings and 

webinars

Participation in industry 

segment and market-specific 

committees

Ongoing communications 

about issues impacting 

your business

Free access to credible 

and current industry data, 

valued up to $15,000 

annually including detailed 

information on health, safety, 

and the environment

Discounts on The Aluminum 

Association publications

http://thebossmagazine.com/
http://thebossmagazine.com/
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If optimism is sinking the cargo shipping industry, innovation 

just might save it.

As the world economy rebounded after the 2008 collapse, 

maritime cargo shipping companies increased capacity in 

anticipation of a market rally that has still yet to materialize. 

Faced with overcapacity, shrinking margins, and an uncertain 

economic environment, cargo vessel design and engineering 

visionaries are turning to advanced technology for their salvation.  

Addressing the 2016 European Navigation Conference, 

Mikael Makinen, President of Rolls Royce Marine declared, 

“Autonomous shipping is the future of the maritime industry. 

As disruptive as the [smartphone], the smart ship will 

revolutionize the landscape of ship design and operations.”

T h e  H e a v y w e i g h t  P l a y e r s 
The first fully electric, zero emission autonomous container 

cargo shipping vessel is under development by Norwegian 

shipbuilder Automated Ships Ltd in partnership with 

Kongsberg Maritime Inc. and agricultural supply and 

technology provider Yara International SAS.

The M.V. Yara Birkeland, scheduled for completion next year, 

will run trials with a small crew, and shift to remote control 

operation in 2019. The team expects the craft to begin fully 

autonomous operation in 2020.

In Finland, the Advanced Autonomous Waterborne Applications 

Initiative (AAWA) is a collaborative effort among a host of 

academic researchers, shipbuilders, and automation experts 

including Rolls Royce, Deltamarin, Finferries, and other firms. 

The ¤6.6 million project is on track to demonstrate proof of 

concept by the end of 2017.

In late July of this year, the China Classification Society and 

HNA Technology Logistics Group announced the formation of 

the Unmanned Cargo Ship Development Alliance. The nine-

W R I T T E N  B Y  A N N E - F R A N C E S  H U T C H I N S O N
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member group includes China’s largest shipbuilder Hudong-

Zhonghua, Houston-based classification and tech services firm 

ABS, Rolls Royce, and Wärtsilä.

The Alliance plans to unveil their first crewless cargo shipping 

vessel in 2021.

Intelligent automation, robotics, and advances in sensor fusion, 

night vision technology and lasers can be conveniently applied 

to seagoing vessels. Designers and engineers are refining these 

navigational and control technologies for maritime use, and 

working on the safest, most reliable and cost effective ways to 

combine them.

The Norwegian University of Technology is partnering with 

DNV GL Maritime, Rolls Royce and others to produce a 

simulation platform that will allow the creation of “digital 

twins.” A ship’s digital twin will show all of the attributes of 

a real ship and its systems from stem to stern, serving as a 

“virtual test bench” for the development of new breakthrough 

shipbuilding technologies.

Certain aspects of the project will be open source, enabling 

collaboration among virtually every stakeholder in a crewless 

ship project, from designers, manufacturers, and academics to 

shipyards and vessel operators and owners.

T h e  H u m a n  E l e m e n t 
The cost of a containerized cargo shipping crew makes up about 

44 percent of a vessel’s total operating costs. Eliminating those 

costs is a hefty advantage of the crewless approach; getting rid 

of human life support systems—heating, cooling, ventilation, and 

sewage—also cuts down a significant set of expenses. 

Removing all decks, bridges, cabins, and crew areas lowers 

fuel costs while adding more room for cargo. We’ve already 

witnessed how advanced technologies are improving safety on 

the water, from highly sophisticated and precise navigational 

tools to remote machine monitoring.

Reducing the potential for human error will be a boon to the 

cargo industry, especially considering that it cost the industry 

the equivalent of $1.6 billion in liability insurance claims over the 

past five years. Global insurance carrier Allianz estimates that 96 

percent of marine accidents can be attributed to human error.

The Maritime Unmanned Navigation through Intelligence 

in Networks (MUNIN) consortium united scientists and 

shipbuilders from Germany, Sweden, Norway, Ireland, and 

Iceland to produce a concept study for an autonomous 

Handymax class cargo ship. Handymax vessels are small bulk 

cargo shipping carriers designed to carry roughly 60,000 tons 

of dry goods such as coal, grains, and steel.

<IFRAME WIDTH=”560” HEIGHT=”315” SRC=”HTTPS://
WWW.YOUTUBE.COM/EMBED/5VBD7HVRHX0” 
FRAMEBORDER=”0” ALLOWFULLSCREEN></IFRAME>

CERTAIN ASPECTS 
OF THE PROJECT 

WILL BE OPEN 
SOURCE, ENABLING 

COLLABORATION 
AMONG VIRTUALLY 

EVERY STAKEHOLDER 
IN A CREWLESS 
SHIP PROJECT, 

FROM DESIGNERS, 
MANUFACTURERS, 

AND ACADEMICS TO 
SHIPYARDS AND VESSEL 

OPERATORS AND 
OWNERS.

REDUCING THE 
POTENTIAL FOR 
HUMAN ERROR WILL 
BE A BOON TO THE 
CARGO INDUSTRY, 
ESPECIALLY 
CONSIDERING 
THAT IT COST THE 
INDUSTRY THE 
EQUIVALENT OF $1.6 
BILLION IN LIABILITY 
INSURANCE CLAIMS 
OVER THE PAST FIVE 
YEARS.
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MUNIN identified that 

foundering and collisions were 

responsible for half the total 

losses recorded from 2005 to 

2014. They analyzed collision 

and foundering scenarios for 

their crewless concept vessel, 

and found that the risk of 

those events dropped by a 

factor of ten on a crewless 

ship, mainly because crew 

fatigue was no longer an issue.

Of the 85 large ships lost at 

sea last year, 30 were cargo 

shipping vessels.

The shipping industry is also 

facing a shortage of workers. 

Fewer young people are 

willing to take on the lonely 

and arduous work of being on 

a cargo ship crew, even though 

work on a well-supported ship 

can be lucrative.  

D e a l i n g  w i t h  t h e  D e t a i l s 
While it may seem that 

the biggest hurdle to be 

conquered in this new reality 

is technology, it simply isn’t 

the case. Relatively speaking, 

the tech is the easy part.

The excitement these 

landmark projects are 

sparking is tempered by the 

need for new shipping rules 

and regulations that must 

be put in place before any 

crewless cargo ship does 

more than a test run in the 

name of research.

Sorting through the maze of 

laws, treaties, and conventions 

that make up global maritime 

law would drive Neptune 

to stab himself with his 

triton. Jurisdictional laws as 

set by the United Nations 

Convention of the Laws on 

the Sea (UNCLOS) ended the 

centuries-old “freedom of the 

seas” doctrine, where maritime 

business could be conducted 

anywhere without limits.

UNCLOS defines the rights 

and responsibilities of its 

167-member nations and 

states as it relates to the 

use of the world’s oceans. 

The UN has no operational 

role in the execution of the 

convention; the International 

Maritime Organization (IMO), 

the International Whaling 

Commission, and other 

organizations do the hands-

on work. 

And, just to add to the 

complexity, the U.S. never 

ratified the convention 

because of a disagreement 

with certain aspects of 

resource rights.

The IMO oversees rules 

relating to technology, safety, 

and watchkeeping standards, 

but as of now the group 

doesn’t permit the operation 

of crewless ships. Issues such 

as ship owner civil liability for 

cargo losses, pollution, and 

the impacts of foundering and 

collisions are governed by 

international law.

In their final report on the 

project, the MUNIN group was 

upbeat about the regulatory 

tangles to be sorted.

“Provided that there is 

reasonable certainty that the 

unmanned ship can operate 

at least as safely as a manned 

ship, in all its functionalities, 

there is no reason to think 

that the legal framework 

cannot be adapted to allow 

autonomous vessels in 

maritime transport,” it said.

T h e  P i r a c y  P r o b l e m 
Cyber security and piracy pose 

a set of compelling concerns 

to be dealt with before putting 

unmanned cargo vessels into 

oceangoing service. As with 

any industry embracing the 

IoT, the potential for mayhem 

caused by hackers is a primary 

worry for shippers. Security 

analysts warn of the potential 

for cargo and ship losses that 

could cost billions.

http://thebossmagazine.com/
http://thebossmagazine.com/
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 While some enthusiasts minimize the threat of piracy given the 

sleek, deckless designs that make ocean boarding nearly if not 

impossible, cyber piracy is a deep concern, as is the security of 

semi-autonomous vessels that may have extremely streamlined 

onboard crews.

Claims analysts at Allianz caution that pirates are already 

exploiting holes in marine cyber security systems, but that attacks 

may be under-reported to avoid unsettling jittery investors.

“When reports of attacks do surface, details are usually vague, 

making it extremely difficult to gauge the headway the industry 

has made in strengthening online security,” the report notes.

F r o m  F u t u r i s t i c  F a n t a s y  t o  C o m m e r c i a l  R e a l i t y 

While crewless cargo ships may not be heading over the ocean 

tomorrow, they will be a vital part of trade in the approaching 

decades. Shipping firms must put considerable time and effort 

into determining where fully autonomous vessels can be most 

usefully and safely deployed.

Technological advancements, 

such as 24/7 remote vessel 

monitoring, will enable 

crewless cargo ships to 

be part of increasingly 

autonomous supply chains. 

Companies will be able to 

see their entire fleet in real 

time and optimize their 

performance and revenue 

generation capabilities.

Without the burden of 

managing an onboard crew, 

firms can move goods 

much more efficiently. The 

development of predictive 

maintenance technologies 

will conquer concerns about 

machinery failure at sea, and 

new safety standards will 

protect valuable assets.

In addition to reduced 

fuel costs, the advent of 

autonomous ships brings with 

it an opportunity to reduce 

the impact of environmental 

damage; currently, 2.5 percent 

of global gas emissions come 

from maritime vessels.

The world has yet to see if 

the rewards will outweigh 

the risks of reinventing the 

maritime cargo shipping 

industry, but we may get our 

first look at the emerging 

new world in 2020, when 

Yara International and its partners launch the first electric 

autonomous cargo ship ever built.

The M.V. Yara Birkeland will replace the trucks the company 

currently uses to move fertilizer from a manufacturing plant to 

distribution ports. Shifting to sea travel will eliminate several 

sources of environmental pollution such as noise, dust, and 

CO
2
 emissions. The container ship, which will operate in coastal 

waters, is expected to eliminate up to 40,000 diesel-powered 

truck trips a year.

With the global cargo industry on trembling sea legs, 

advancements that solve their most burdensome problems such 

as a dwindling workforce, overcapacity and increasingly strict 

environmental laws will provide much-needed stability.

No doubt skeptics will continue to rail about the rough waters 

ahead. However, just as aviation companies have overcome 

difficult issues around technology, safety, complex jurisdictional 

laws, environmental concerns and other risks, so will the 

courageous pioneers in the cargo shipping space. 
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LEAN PROCESSES ARE LIFTING OIL AND GAS 
LEADER UECOMPRESSION TO GREATER HEIGHTS.

COOL
UNDER
PRESSURE

As the global oil and gas industry begins a 

languid progression toward recovery and the 

power sector scrambles to harness ever-rising 

costs, many of the equipment packagers 

serving those industries are struggling to find 

and keep their balance.

With a significant increase in spending by 

customers, their volumes have rebounded 

nicely from the bottom of the downturn. The 

Colorado-based UECompression (UEC) is 

turning that struggle on its head.

We sat down with UEC’s newly-minted CEO, 

Jack Maley, to learn how the global supplier 

of compression packages for the industrial air, 

oil and gas, power, and process industries is 

avoiding the innovation-stifling pressures of 

such uncertain times.  

BEATING CYCLICAL HIGHS AND LOWS 
Founded in 1983, UEC began as an oil and gas-

focused business. Over the years, the firm built 

a significant customer base in the power and 

process industry.

“Not just grid power, but combined heat 

and power,” Maley clarified. “That allows us 

diversification that our competitors don’t enjoy.”

The development of future plans across a range 

of different markets is allowing UEC to escape 

the tough market cycles faced by many of their 

competitors: downsizing followed by a frenzied 

search for expertise when fortunes rebound.

“We retained all senior sales talent so as the 

market strengthened we had the relationships 

in place to be able to capitalize on the work,” 

http://thebossmagazine.com/
http://thebossmagazine.com/
http://uecompression.com/
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he explained. “During the downturn there was 

a deliberate process to keep key talent, so a 

decision was made to keep our engineering 

talent and resources to be able to support our 

customers as the market came back.”

Maley views the move as a type of talent 

retaining strategy, as well as a diversification 

strategy that enables the company to leverage 

similar technical expertise across different 

markets. Achieving these strategies in Denver, 

CO where the current unemployment rate is 

2.5 percent, is no small feat.

“We’ve done it by keeping highly seasoned 

people. We’ve been able to leverage that 

knowledge and bring in the skilled workforce 

in the manufacturing plant to get up to speed 

quicker,” he added. 

Senior leadership keeps a presence on the 

production floor to direct daily efforts and 

serve as mentors to new hires. 

“We had the right mentorship to bring in new 

people, acclimate them, allow them to get 

their productivity up to manage the work,” he 

noted. “Ironically enough, you’d expect it to be 

pretty chaotic, but it’s not.”

SUPPORTIVE WORKFORCE 
This is also a tribute to UEC’s supportive 

skilled workforce.

“When I first got here I sat down either in 

groups or individually with everyone in the 

business and one of the things I found unique 

is that our people have a strong desire to help 

each other and work as a team.”
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HOSPITAL FUEL GAS BOOSTER PACKAGE WITH NOISE CONTROL 

ENCLOSURE. NOISE CONTROL BUILDING PROVIDED BY ARTUSA.
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On the production floor, leads not only guide 

the daily work but also serve as mentors to 

their coworkers.

“They enjoy the employee development, even 

though in their minds they’re probably not 

thinking of it as employee development,” Maley 

mused. “They’re just working with the person 

next to them and they really care about seeing 

them succeed. Our skilled workforce is very 

connected in terms of how they overcome 

challenges and finding creative solutions to 

make things work.

“If someone on the production floor has 

a problem they’re welcome to talk to the 

engineers directly. Product engineers come 

to the floor generally on a daily basis just to 

check in on them and see how they’re doing. 

It’s a very collaborative work force.”

BRINGING LEAN TO THE OPS SCENE 
On the operations side, UEC is using lean 

manufacturing concepts—which are still fairly 

uncommon in engineering-heavy businesses—

to trim costs as well as lead and cycle times.

“We are a very heavy industrial-type business 

that’s not generally treated like a manufacturing 

company, so we’re trying to use standard 

manufacturing processes across the business to 

help us improve quality and reduce cycle time.

“OUR SKILLED 
WORKFORCE IS 
VERY CONNECTED 
IN TERMS OF HOW 
THEY OVERCOME 
CHALLENGES AND 
FINDING CREATIVE 
SOLUTIONS TO 
MAKE THINGS 
WORK.” JACK MALEY, CEO

INSTALLED O&G FIELD GAS 
COMPRESSOR. AIR-X-CHANGER 
PROVIDED BY HARSCO INDUSTRIAL 
AIR-X-CHANGERS.

FUEL GAS BOOSTING COMPRESSORS 
FOR POWER INDUTRY WITH 4500HP 
ELECTRIC DRIVE MOTOR AND ARIEL 
COMPRESSOR

http://www.wagnerpower.com/
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“We’re bringing in continuous improvement, 

Lean, Six Sigma thinking to the entire business 

so we can take our new facility to the next 

level and maximize the velocity of the work we 

accomplish there,” said Maley.

That facility, completed in 2013, is one of the 

newest, most modern facilities of its kind 

in the country. Helping to orchestrate the 

implementation of the concepts that will keep 

the facility powering forward is COO Mark 

Vitale. Vitale, late of Dresser-Rand, brings a 

valuable knowledge of scale to play for UEC.

“He’s seen the differences in a very large 

company, where you start deploying 

continuous improvement, 5-S, Six Sigma and 

all the available tools, and he knows where it 

works and doesn’t in a larger company,” Maley 

explained. “He’s able to apply a much higher 

and sophisticated level of thinking to the size 

of business that we currently are.”

Additionally, UEC is moving towards a digital 

manufacturing-style process that will keep 

projects moving at pace, and are deploying 

an ERP system that pushes a digital workflow 

to the shop floor. Maley expects the next 12 to 

18 months to bring a flood of tech advances 

to the facility.

“Technology is so critical for us because 

unemployment is so low here, we have to 

utilize it to be able to support the growth we 

believe we can get.”

September 2017  |  thebossmagazine.com  |  125

“WE’RE BRINGING 
IN CONTINUOUS 
IMPROVEMENT, LEAN, 
SIX SIGMA THINKING TO 
THE ENTIRE BUSINESS SO 
WE CAN TAKE OUR NEW 
FACILITY TO THE NEXT 
LEVEL AND MAXIMIZE THE 
VELOCITY OF THE WORK 
WE ACCOMPLISH THERE.” 
JACK MALEY

LOADING DAY FOR CATERPILLAR G3616 ENGINE AND ARIEL 

COMPRESSOR PACKAGE. LIFTING ASSISTANCE PROVIDED BY 

DUFFY CRANE-DENVER COLORADO

FUEL GAS COALESCING FLTER 

SKID FOR POWER PLANT SERVICE

http://thebossmagazine.com/
http://thebossmagazine.com/
http://www.duffycrane.com/
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PLAYING IN THE NICHES 
Niche development, another savvy way to shield 

the business from cyclical fluctuations, is proving 

beneficial for UEC. The company recently 

designed a custom compressor package for 

use in frigid climates, and is one of the few 

compression packagers in the U.S. to do so.

Eliminating the need for powering massive 

industrial compressors with natural gas is 

creating another lucrative focus: the use of 

electric drive motors to drive gas compressors.

“That’s another niche because we play in the 

power markets, but when customers in any 

segment have grid power available, we can 

provide that as a secondary option to having 

an industrial large horsepower natural gas 

engine,” he stated.

Perhaps their best niche play is a deep 

understanding of the problems their 

customers face.

“We are exceptionally good at working with 

customers to solve very complex problems,” 

Maley concluded. “When we engage with a 

customer we understand their business. From 

the upfront sales process to the service side 

of the business, when we go to a customer, 

we’re talking to them about the problem, not 

the product.” 

“THAT’S ANOTHER NICHE 
BECAUSE WE PLAY IN THE 
POWER MARKETS, BUT 
WHEN CUSTOMERS IN 
ANY SEGMENT HAVE GRID 
POWER AVAILABLE, WE 
CAN PROVIDE THAT AS A 
SECONDARY OPTION TO 
HAVING AN INDUSTRIAL 
LARGE HORSEPOWER 
NATURAL GAS ENGINE.” 
JACK MALEY

ENCLOSED OIL AND GAS AIR 

COMPRESSOR PACKAGES. ENCLOSURES 

PROVIDED BY CUSTOM FIBERGLASS-

CASPER WYOMING

2 ARTIC PACKAGES WITH CATERPILLAR 

G3608 ENGINE AND ARIEL COMPRESSOR. 

CATERPILLAR ENGINE SUPPLIED 

BY WAGNER EQUIPMENT-DENVER 

COLORADO

https://www.noisecontrolproducts.com/
mailto:sales@noisecontrolproducts.com
http://www.wyomingcustomfiberglass.com/
mailto:mikek@wyomingcustomfiberglass.com
http://www.wyomingcustomfiberglass.com/
https://www.facebook.com/pages/Custom-Fiberglass/134756149908326
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Arbiters
of

Good
Taste

A S  A  N E W  G E N E R AT I O N  O F 

E P I C U R E A N S  TA K E  T H E I R 

P L A C E  AT  T H E  W O R L D  TA B L E , 

S Y N E R G Y  F L AV O R S  C R E AT E S 

T H E  TA S T E S  A N D  S E N S O R Y 

E X P E R I E N C E S  T H E Y  D E M A N D .

For Synergy Flavors, taking a sustainable 

approach to growth is in the company’s DNA. 

Four dairy cooperatives and their 1,400-

plus dairy farmers own its corporate parent, 

Ireland’s Carbery Group. These farms have been 

passed down from generations, and the farmers 

have cultivated a passionate connection to the 

land that continues to inspire every aspect of 

Carbery’s growth today.

http://synergytaste.com/
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“Our shareholders are members of the co-

ops, and their belief in the value of long-term 

investments has been handed down from 

generation to generation,” said Synergy CEO 

Rod Sowders. “It informs all of our decisions as 

we go forward.”

Acquired by Carbery in 1998, Synergy is one 

of the world’s foremost vanilla producers and 

boasts over 130 years of expertise in nutrition 

and flavorings. The company operates facilities 

in Illinois, Ohio, and New York, as well as in 

Ireland, the UK, Brazil, and Thailand. Plans to 

open an additional facility in Indonesia 

are underway.

AN ERA OF INGREDIENT TRANSPARENCY 

The growing flavorings market is driven largely 

by millennial customers who are seeking new 

taste experiences and want to understand 

what is in the food they eat. 

“Our demand is ultimately driven by our 

consumers’ desire for cleaner labels and natural 

products,” Sowders noted. “Consumers want to 

know the story behind the ingredients and the 

products; that’s part of their desire for natural. 

“Natural food and beverages have been the 

fastest growing category in the industry for 

several years, and that goes for the demand 

for natural flavorings as well.”

Growth spurred by the desire for non-GMO, 

all-natural flavorings is not without formidable 

infrastructure and investment challenges. 

As Sowders put it, “it’s pretty challenging to 

find flavor ingredients that meet the natural 

“Consumers want to know the 
story behind the ingredients 

and the products; that’s part 
of their desire for natural.”

ROD SOWDERS, CEO

mailto:sales@spray-dryer.com
http://spray-dryer.com/
http://spray-dryer.com/
https://www.linkedin.com/in/rod-sowders-11b7401/
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definition. In fact, they have very limited 

availability and in some cases they don’t 

exist initially, so there’s a requirement to 

spend additional time to source those 

ingredients and to formulate new products 

with those ingredients.”

Those hurdles may be a world away from those 

leapt by ’60s-era dairy farmers, but Synergy 

takes them in stride. The company developed 

a best-in-class compliance group to stay at the 

cutting edge of global regulatory demands. 

Each product ingredient within Synergy’s 

extensive bakery, savory, beverage, nutrition, 

dairy, and confectionery flavor library has a 

verifiable audit trail to maintain compliance. 

Sowders characterized the investment as “a 

pretty challenging thing to do for a midsize 

company, and we continue to score at the 

highest ranges on our external food 

safety and quality audits.” 

The nutrition sector has its own very specific 

challenges when it comes to masking 

unappealing tastes. In some cases, the 

nutritional ingredients are necessary for their 

intended use, like higher sources of protein in 

Making Sense of
Flavor and Fragrance

M&U International is a leading supplier of
synthetic and natural aromatic chemicals,
food additives, and essential oils. We are

proud to provide exceptional service
coupled with competitive pricing

and short lead times.

mu-intel.com
sales.us@mu-intel.com

908.359.9000

Call today to learn what
M&U can do for you!

908.359.9000

recovery products. Sowders describes some 

of the unflavored products as “pretty bad 

tasting ingredients” that need a lot of help to 

become palatable.

“A lot of the work we do is making healthy, 

nutritious products taste better so that people 

can consume them,” he noted. 

Pointing to an emerging trend that has yet to 

catch on in the US—insect protein—he laughed, 

“the people in our lab don’t particularly like to 

work on those, but it is a trend.”

The company has also worked on some other 

odd things in the past like the wacky post-

Willy Wonka world of confectioners including 

gross-out flavors like vomit, rotten eggs, and 

earwax for kids.

Other trends Synergy is keeping pace with 

include floral essence for beverages and sweets. 

“A lot of the work 
we do is making 

healthy, nutritious 
products taste 

better so that people 
can consume them.”

ROD SOWDERS

http://thebossmagazine.com/
http://mu-intel.com/
mailto:sales.us@mu-intel.com
http://mu-intel.com/
http://bascousa.com/
mailto:right@bascousa.com
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NEW TASTES FOR THE DEVELOPING WORLD 

As more people in developing nations reach 

the middle classes, a desire for new gustatory 

sensations and convenience foods have 

fueled robust growth in the global food and 

beverage sector.

With an estimated population of over 210 

million people and a burgeoning middle class, 

Brazil is a prime example of new opportunities 

that have emerged with the demographic 

shifts. “In the last 10 years, more than 35 million 

people joined the middle class there,” Sowders 

explained. “We’ve been in Brazil for 10 years; we 

made a second acquisition there in 2012.

“It’s an important environment and a difficult 

regulatory environment to do business in, but 

it’s important for an international company to 

be playing in those markets.”

Having a global market presence also brings 

with it the need to give back. In addition 

to supporting a host of local community 

initiatives like Habitat for Humanity, Synergy is 

making educational opportunities available for 

the children of Madagascar. 

“Madagascar is hugely important to Synergy. It 

grows 85 percent of the world’s vanilla beans, 

and is an incredibly poor country,” he said. 

The country’s children are supposed to go to 

school through the age of 13, but most lack 

access to schools. To relieve some of that 

burden, Synergy has built two schools in the 

primary vanilla growing region and plan to 

open two more by the end of 2018.  

“I’m a firm believer that education has to be 

part of the solution for a country to climb out of 

poverty,” stressed Sowders. “At any rate, that’s 

a big focus of ours. Our employees have gotten 

involved and asked how they can get even more 

involved, we’re all very proud of doing that work, 

and plan to continue that work.”

SERVING UP TASTE AND SERVICE 

“We’re fortunate to have a substantial amount 

of growth, but the central tenet of Synergy 

is that we are and have always been and will 

remain customer focused,” Sowders stated.

“The growth we’ve had, and that we hope we 

continue to have, is a testament to our great 

customers and the fantastic employees that 

we have,” he added.

“Synergy’s really gone from strength to strength 

over the past 15 years in the U.S. We’ve built 

and acquired substantial capabilities to serve 

our customers, and those capabilities have been 

built not only in our range of products, but it’s 

brought innovation to a level that I think exceeds 

other flavor companies of our size.” 

http://thebossmagazine.com/
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H O S P I T A L I T Y  I N D U S T R Y  V E T E R A N : 
RESTAURANTS UNLIMITED

Restaurants Unlimited has been in the hospitality industr y for half  a 
centur y, and isn’t slowing down anytime soon.

“Hospitality is people. You cannot be exceptional if you 

do not have exceptional people. Great people provide a 

great experience.”

Jim Eschweiler, the CEO of Restaurants Unlimited Inc. (RUI), 

knows what it takes to be great in the hospitality industry. 

A veteran of the venerable Starbucks Coffee Company and 

Starbucks Coffee International, the CFO turned CEO has a 

passion for the hospitality industry. RUI is the perfect fit. 

He lived in Seattle while working for Starbucks, and found himself 

frequenting Cutters Crabhouse, Palomino, and Palisade both 

with his wife and when Starbucks team members and potential 

partners would come into town. When his opportunity at RUI 

came about, he already had a great connection to the company.

Crystal Grays, CFO at RUI, has felt a similar pull to the hospitality 

industry. She had worked for big companies, including PACCAR 

Inc and Starbucks, but felt like she could build and create more 

at an organization like RUI.

“I have the opportunity to make an impact on this business 

every day, which I love. I also get to wear multiple hats beyond 

CFO,” she said.

http://thebossmagazine.com/
https://www.r-u-i.com/
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Passion like this is important 

in this industry, especially at 

RUI. The umbrella company 

oversees 20 unique brands 

in 44 locations across the 

United States. RUI has been 

delighting its guests with 

incredible dining experiences 

in some of the best locales 

across the country for almost 

50 years.

A  F O C U S  O N  TA L E N T 
A N D  VA L U E S 
Recently, the leadership 

team at RUI unveiled a set of 

core values that supports its 

“make it right, make it special, 

make it happen,” service 

vision. Eschweiler stated 

that by bringing themes 

like Exceptional People and 

Remarkable Hospitality to the 

forefront of the organization, 

RUI now has an established 

framework of core values to 

be able to discuss who they 

are and what they do.

“Fifty years in this industry is 

not a small accomplishment,” 

he said. “With that has come 

a really long-tenured team, 

where some of our team 

members have been here for 

30 years or more. This tenure 

proves we’ve been doing 

things right culturally, and 

helps us keep the bar high.”

This hospitality industry 

company’s primary focus over 

the last few years has been 

on talent and hiring the right 

people who fit these values. 

FSIC

FSIC works with RUI to provide 
supply chain support, using expert 
resources and its proprietary 
IntelliSpend™ technology to provide 
visibility, negotiate manufacturer 
and distributor contracts, and 
manage COGs.

“For 16 years, FSIC has been 
providing visibility by monitoring our 
contracts for compliance to pricing 
and product so we can focus on our 
customers and quality of food,” said 
James Eschweiler, President and 
CEO, RUI. “They help us inspect 
what we expect so nothing falls 
through the cracks, ensuring the 
health of our business. We don’t see 
FSIC as a consultant but as a vital 
partner, critical to our success.”

PACIFIC SEAFOOD

Pacific Seafood has enjoyed a long 
relationship with Restaurants 
Unlimited as their direct seafood 
supplier for over 15 years. As a 
family-owned, vertically-integrated 
company with processing plants, 
vessels, and aquaculture, and as 
leader in sustainable food resource, 
the company has been able to 
supply Restaurants Unlimited with 
the freshest, healthiest protein 
on the planet. From the start of 
Copper River Salmon in May, Oregon 
Bay Shrimp in April to gorgeous 
Columbia River King Salmon and 
Steelhead, Pacific Seafood has 
identified their brand needs and 
created a partnership that makes 
RUI a leader in serving the very best 
the oceans and rivers have to offer.

C RY S TA L  G R AY S,  C F O

J I M  E S C H W E I L E R ,  C E O

https://www.pacseafood.com/
https://www.pacseafood.com/
https://www.facebook.com/PacificSeafood
https://www.facebook.com/PacificSeafood
https://fsici.com/
https://fsici.com/
https://www.linkedin.com/in/crystal-grays-cpa-25b00a18
https://www.linkedin.com/in/jim-eschweiler-32a6623/
https://www.pacseafood.com/
https://fsici.com/
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“People have to have a 

curiosity for the business, 

not just the numbers,” said 

Grays, discussing hiring in 

the accounting and finance 

department. 

Since joining the team as CFO, 

Grays has brought together 

team members in new ways. 

Each month, the company 

goes through a brand review 

of their portfolio to assess 

each restaurant’s performance. 

Today, all functional 

departments—including 

marketing, operations, finance, 

and the creative team—are 

around the table learning 

about the last 30 days and 

deciding how the team as a 

whole can be more strategic. 

“We’re spending more time 

thinking about the future and 

big picture issues,” Eschweiler 

shared. “While we navigate 

the industry and external 

challenges we are careful not 

to compromise our 50-year 

legacy of exceptional service 

and quality.”

A D D I N G  TO  T H E 
P O RT F O L I O 
RUI has 14 locations in 

Oregon, 14 locations in 

Washington state, eight 

in California, and another 

eight scattered throughout 

the U.S. As if managing a 

portfolio with so wide a reach 

isn’t impressive enough, the 

company also offers a large 

breadth of concepts. 

“We know there are a lot of 

things we can do, from a 30th 

floor fine dining opportunity 

to a limited service Neapolitan 

style pizzeria. There are many 

options for growth,” said Jim.

On one end of the spectrum 

is their tavern model. The 

focus of the company the 

last few years has been 

Henry’s Tavern. The last two 

restaurants RUI has opened 

“ W E  K N OW  T H E R E  A R E  A  L O T 
O F  T H I N G S  W E  C A N  D O,  F RO M 

A  3 0 T H F L O O R  F I N E  D I N I N G 
O P P O RT U N I T Y  TO  A  L I M I T E D 
S E RV I C E  N E A P O L I TA N  S T Y L E 
P I Z Z E R I A .  T H E R E  A R E  M A N Y 

O P T I O N S  F O R  G ROW T H . ”
J I M  E S C H W E I L E R ,  C E O

http://thebossmagazine.com/
http://www.newportmeat.com/
https://www.charliesproduce.com/
https://www.charliesproduce.com/
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are Henry’s locations, and the 

next two that are opening 

soon are also Henry’s Tavern.

The two new Henry’s are in 

the greater Seattle area, which 

allows the team to leverage 

existing partners such as 

Sysco, Charlie’s Produce, 

Pacific Seafood, and FSIC, and 

its own team members to hire 

from within, guaranteeing the 

same level of quality across all 

Henry’s locations. 

For future additions to 

RUI’s burgeoning portfolio, 

Eschweiler and Grays see 

the advantage of pursuing 

several different opportunities, 

including expanding in 

markets where they already 

have a footprint, in-field 

opportunities, and acquisitions 

in the right situation.

Eschweiler sees that as the 

industry continues to evolve 

and brands go through tough 

times together, there may be 

situations in the future for 

partnerships. Grays sees a 

strategic focus for the future 

where geography is the 

guiding principle. Because of 

RUI’s ability to manage across 

the spectrum, there is room 

for both strategies to play out.

L OV E  W H AT  YO U  D O 
“Remarkable hospitality will 

always be our goal,” Jim said. 

“On the other hand, we’re 

cognizant of what else is 

going on in the marketplace.”

RUI has its hand on the pulse 

of the industry’s biggest 

trends, and is actively pursuing 

options for third party 

delivery, catering and business 

to business partnerships.

“We’re excited about the 

future,” he said. “Every day 

is another opportunity to 

touch another guest. Every 

time we walk into one of our 

restaurants, we want to hear a 

story of exceptional service.

“We love what we do here.” 

F O R  F U T U R E  A D D I T I O N S  TO  RU I ’ S 
B U RG E O N I N G  P O RT F O L I O,  E S C H W E I L E R 

A N D  G R AY S  S E E  T H E  A DVA N TAG E 
O F  P U R S U I N G  S E V E R A L  D I F F E R E N T 

O P P O RT U N I T I E S,  I N C LU D I N G 
E X PA N D I N G  I N  M A R K E T S  W H E R E  T H E Y 
A L R E A DY  H AV E  A  F O O T P R I N T,  I N - F I E L D 
O P P O RT U N I T I E S,  A N D  AC Q U I S I T I O N S  I N 

T H E  R I G H T  S I T UAT I O N.

http://thebossmagazine.com/
http://www.db-gc.com/
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FINANCE

REBRANDING 
SHARED LIVING 
COMMUNIT IES
CO-LIVING
SHARED LIVING COMMUNITIES 
COULD BE THE ANSWER TO SKY-HIGH 
RENT IN URBAN AREAS.

There are several reasons why millennials are 

living at home longer—and not a single one 

has to do with them being lazy. The biggest 

challenge is that many millennials cannot 

afford their own place, even with a roommate 

or two. This is especially true in urban areas 

where rent is high.

Certain areas of the country tend to have 

limited affordable housing like Silicon Valley 

and San Francisco. Mark Zuckerberg rented 

a home in 2004 to provide employees of his 

company a place to stay that could easily fit 

into their budget.

WHAT IS CO-LIVING? 
Originally referred to as hacker houses, 

communes, or co-living dwellings, this type of 

residence is designed for multiple people to 

share the same space.

Individuals living in this type of arrangement 

often form bonds and develop a sense of 

community, as they are sharing common 

space. This is what makes the shared living 

communities different from an apartment 

building or condos.

Although some critics refer to this arrangement 

as a dorm for grown-ups, those who live in one 

of these group homes tend to love it.

A number of other companies have now 

followed Zuckerberg’s suit. Anyone can benefit 

from this type of arrangement, however. Visit 

a co-living house and find graduate students, 

software engineers, professional chefs, and 

more sharing the residence and their lives.

THE BENEFITS OF SHARED 
LIVING COMMUNITIES 
Many residences offer amenities such as those 

found in hotels to draw more individuals. This 

may include maid service, laundry service, Wi-

Fi throughout the residence, and furnishings. 

Furthermore, toiletries along with linens and 

towels may be included in the rental fee.



FROM ROAM CO -L IV ING 
FOR  GLOBAL  WORKERS 
TO  PURE  HOUSE  AND 
THE  NOOK ,  A  NUMBER 
OF  COMPANIES  NOW 
OFFER  CO -L IV ING 
ARRANGEMENTS. 

FINANCE

In addition, this type of residence often comes 

with a limited lease commitment, allowing 

individuals to move on quickly and easily in 

the event the accommodation no longer meets 

their needs.

Individuals who choose to live in shared living 

communities find the rent is cheaper than 

they would typically find in the area. This 

does depend on the type of arrangements the 

person wishes to have, as someone who wants 

a private studio may pay slightly more than 

they would for a studio apartment.

However, the living accommodations often 

are of a higher caliber and/or are in a 

better neighborhood.

COMPANIES STARTING THE TREND 
From Roam Co-Living for global workers 

to Pure House and The Nook, a number of 

companies now offer co-living arrangements. 

Ollie is positioning itself to be the largest in 

the nation. The organization has two locations 

and is in the process of establishing the largest 

co-living project in the United States and all of 

North America.

Set to open in January of 2018, the project is 

being built in Long Island City in New York and 

will house 14 floors and 426 beds. In addition, 

the organization has an apartment building in 

Pittsburgh set to open this fall.

WeLive, a creation of the shared workplace 

developer WeWork, opened in 2016. Currently, 

this company has two locations: one in 

Alexandria, Virginia and another in New York 

City. At this time, the company has no plans 

to open new locations, focusing instead on 

perfecting its offerings before expansion.

Common, a New York City-based company, was 

founded in 2015 and has grown significantly 

since then. The organization currently has 

apartment buildings in San Francisco, New 

York, and Washington, D.C., renting more than 

300 bedrooms between the three locations. 

Common recently opened a new residential 

building that combines co-living arrangements 

with studios and single-bedroom residences 

for individuals.

COMPLICATIONS ARISING FROM CO-LIVING 
One problem co-living developers have 

encountered involves establishing long-term 

renters and creating the sense of community 

that this living arrangement has become 

known for. Common is working to resolve these 

issues, taking steps such as offering discounts 

on long-term leases and eliminating the one-

month lease option, among others.

In addition, some co-living developers are 

encountering problems with residents of the 

city. For instance, one neighborhood in D.C. is 

trying to prevent the establishment of  shared 

living communities in their area. They state the 

developer is creating a commercial enterprise 

in an area zoned for residences.

Affordable housing in the U.S. is a necessity, and 

now millennials are finding they have options 

when it comes to their living arrangements. 

The era of social media and sharing of personal 

information can now extend to their everyday 

life when this housing option is selected.

However, many other individuals may also 

find this type of arrangement best meets 

their needs. It’s one option anyone looking to 

relocate to a new residence should consider. 



http://www.matrixfitness.com/en/
http://www.matrixfitness.com/en/
http://www.matrixfitness.com/en/
https://www.facebook.com/MatrixFitness
https://www.instagram.com/matrixfitness/
https://twitter.com/matrixfitnessus
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20 INCREDIBLE COMPANIES 
INSPIRING WORKPLACE FUN
W E  TA K E  A LO O K AT S O M E  O F T H E  M O ST I N S P I R I N G 

A N D  T R U LY E N J OYA B L E  P L AC ES  TO  WO R K .
W R I T T E N  BY A N N E- F RA N C ES  H U TC H I N S O N

Manufactured corporate fun 

is the killer of souls. We’ve all 

endured it at some point: I 

nearly broke my neck during 

a team-building game of Red 

Rover because I was consumed 

by a desperate need to run to 

the nearest exit instead of into 

my co-workers’ waiting arms. 

Then there was the corporate 

canoe trip memorable mostly 

for the mad scramble not to 

be the company president’s 

paddle buddy.

According to the National 

Institute for Play, the 

underlying reason behind these 

uncomfortable experiments is 

a lack of understanding of the 

science of play on the part of 

the C-suite.

“The intellectual and scientific 

basis of play can provide 

the understanding—and 

permission—to deploy new 

play-based practices in their 

organizations. But, they must 

also value the new practices; 

without a positive play ethic, 

the climate for innovation 

is spoken of as important, 

but is not acted upon,” the 

Institute’s website said.

Not only do each of the 

companies on our 20 

Incredible Workplaces list 

invest time and energy 

into their communities, 

they also demonstrate real 

commitments to workplace 

equality and diversity.

Coincidence? We think 

not. When engagement is 

understood at a company’s 

highest levels, implemented 

thoughtfully, and maintained 

with great care, play leads to 

innovation, true enjoyment, 

and new levels of personal 

investment in the organization.

Here’s our choice of the 20 

most playful places to work. 

Please enjoy; and for those of 

you still recovering from nasty 

trust fall incidents, thank you 

for your service.

http://thebossmagazine.com/
http://thebossmagazine.com/
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ACUITY 
INSURANCE
LO C AT I O N :  S H E B OYG A N ,  W I

I N D U S T RY:  I N S U R A N C E

N U M B E R  O F  E M P LOY E E S :  1 , 0 0 0

BEN AND JERRY’S
LOCATION:  SOUTH BURLINGTON, VT

INDUSTRY:  MANUFACTURING

NUMBER OF EMPLOYEES:  500 -  1 ,000

ADOBE SYSTEMS
LO C AT I O N :  S A N  J O S E ,  C A

I N D U S T RY:  S O F T WA R E

N U M B E R  O F  E M P LOY E E S :  6 6 9 5

BAMBOOHR
LO C AT I O N :  L I N D O N ,  U T

I N D U S T RY:  H R  C O N S U LT I N G

N U M B E R  O F  E M P LOY E E S :  2 7 2

“At our headquarters you will find fantastic 

and whimsical artwork, Ping-Pong tables, 

free popcorn, a 65-foot Charity Wheel, and 

40-foot rock climbing wall. If you visit our 

headquarters, you might find a beach bash 

with a 6-foot tall sand sculpture, a chocolate 

fair, an ice cream day, or even a tailgate lunch.”

Although this ice cream giant is now part of 

Unilever, the company remains as connected to 

its beginnings as it was at the start. Working in 

concert with the founders’ values of diversity, 

social justice and equality, Ben and Jerry’s are 

dedicated to filling the world with flavor and joy.

As a the preeminent producer of graphic 

design software, Adobe knows more than just 

a little something about creativity. In addition 

to offering a dream list of perks that include 

an onsite car wash, hair salon, and massage 

therapy, Adobe’s #Adobe Life and numerous 

other employee communications efforts 

have kept them on “best of…” lists since the 

company’s inception.

“Although it isn’t necessarily a company program, 

the natural camaraderie that exists among 

Bambooligans definitely starts with and adds to 

our culture. Departments get together at cabins 

for potluck dinners often. Coworkers have met 

up to help an employee put a new roof on his 

house. Teams play ultimate frisbee and board 

games during lunch. Mountain bikers meet before 

work to hit a trail or two. We genuinely love being 

around each other—so much so that we choose 

to do it outside of work hours, too.”

http://thebossmagazine.com/
http://thebossmagazine.com/
https://www.acuity.com/
http://www.bamboohr.com/
http://www.adobe.com/
http://www.benjerry.com/
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REI CO-OP
LOCATION:  KENT,  WA
INDUSTRY:  RETAIL
NUMBER OF EMPLOYEES:  12 ,992

“We hire people who are already living by our 

values—authenticity, integrity, quality, respect, 

balance and service. […] We work hard and we 

play hard—balancing our love of being outside 

with our drive to provide the highest level of 

service and support for our co-op members, 

customers, and each other.”

LIFESTYLE

https://www.rei.com/b/rei-co-op


BUILD-A-BEAR 
WORKSHOP
LO C AT I O N :  S T.  LO U I S ,  M O

I N D U S T RY:  R E TA I L

NUMBER OF EMPLOYEES: 1,000 - 5,000

FAST 
ENTERPRISES
LOCATION:  CENTENNIAL,  CO

I N D U S T RY:  I T

NUMBER OF EMPLOYEES: 1,001 - 5,000

BIG NERD RANCH
LO C AT I O N :  AT L A N TA ,  G A

I N D U S T RY:  I T

N U M B E R  O F  E M P LOY E E S :  5 1  -  2 0 0

HUBSPOT
LO C AT I O N :  C A M B R I D G E ,  M A

I N D U S T RY:  I T

NUMBER OF EMPLOYEES:  1 ,001 -  5 ,000

INFOSCOUT
LO C AT I O N :  S A N  F R A N C I S C O ,  C A

I N D U S T RY:  M A R K E T I N G

N U M B E R  O F  E M P LOY E E S :  8 4

FUNERAL 
DIRECTORS LIFE
LO C AT I O N :  A B I L E N E ,  T X

I N D U S T RY:  I N S U R A N C E

N U M B E R  O F  E M P LOY E E S :  5 1  -  2 0 0

Not only is every day bring your dog to work 

day at Build-A-Bear, but the company also 

encourages whimsy in the application process. 

“It’s all about play with a purpose [...] An 

applicant for a graphic design role submitted 

a can of SPAM with a custom label as a 

resume. SPAM stood for Seriously Professional 

Artist & Manager and the label contained a 

comprehensive ingredient grid that identified 

the daily allowance of various skills.”

Fast made Fortune’s “Best Companies for 

Millennials to Work For 2017” list, and it’s also 

one of Glassdoor’s most highly rated places to 

work. In addition to glorious perks, “Fasties” 

are encouraged to see and make a difference 

in the world. 

Big Nerd Ranch hires people who are brilliant, 

kind, hardworking, and committed to lifelong 

learning. Their monthly craft nights have produced 

a dozen Chewbacca related items. “We’re a team 

of instructors, authors, and prodigies. We’re artists, 

chemists, and beer brewers. We are passionate 

about what we do, whether that’s programming 

and designing, running a marathon, or even 

winning an Emmy or two.”

HubSpotters are routinely treated to mystery 

lunches and dinners, and get together “for 

activities ranging from fitness classes to craft 

nights for good company and new adventures. 

Past events include rock climbing, cider tasting, 

volunteer projects, and even a trip to watch 

a boxing match whose proceeds are donated 

towards cancer research.”

Playful perks offered by this marketing data firm 

include quarterly hackathons where workers are 

encouraged to hack into the site of their choice to 

find and report vulnerabilities. “Our engineering 

hurdles sit at the intersection of technologies 

ranging from mobile and social media, computer 

vision and crowdsourcing, to machine learning and 

big data analytics.”

Employees work in a joyful atmosphere that 

encourages fun and supports faith. “We’ve had 

salsa making contests, lip sync contests, Nerf 

basketball tournaments, a hula hoop competition, 

talent shows, and even a giant tug of war. We 

also love to relax and enjoy some good food and 

fellowship at our monthly company luncheons. 

Oh, and let’s not forget our standing Friday 

afternoon kickball games which have become a 

time-honored tradition at FDLIC.”

LIFESTYLE

http://www.buildabear.com/
http://www.funeraldirectorslife.com/
https://www.bignerdranch.com/
https://www.hubspot.com/
http://infoscout.co/
https://www.fastenterprises.com/
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PATAGONIA
LOCATION:  VENTURA,  CA
INDUSTRY:  RETAIL
NUMBER OF EMPLOYEES:  1 ,311

The “Let My People Go Surfing” policy should 

be universally adopted, dude. “Patagonia was 

founded by self-proclaimed ‘dirtbags’ and holds 

true to their laid-back lifestyle to this day. At all 

locations you will immediately sense a relaxed, 

familial vibe [...] There are no dress codes, flip-

flops and Hawaiian shirts prevail. Furthermore, 

all work and social spaces are intentionally 

planned to be open and accessible. Not even 

the CEO has a private office!”

http://www.patagonia.com/
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JOHNSONVILLE 
SAUSAGE
LO C AT I O N :  S H E B OYG A N  FA L L S ,  W I

I N D U S T RY:  M A N U FAC T U R I N G

N U M B E R  O F  E M P LOY E E S :  1 , 4 3 0

ONE WORLD PLAY 
PROJECT
LOCATION:  BERKELEY,  CA

I N D U S T RY:  R E TA I L

N U M B E R  O F  E M P LOY E E S :  1  -  5 0

LUSH 
COSMETICS USA
LO C AT I O N :  VA N C O U V E R ,  B C

INDUSTRY: MANUFACTURING AND RETAIL

N U M B E R  O F  E M P LOY E E S :  1 , 0 0 1  -  5 , 0 0 0

O.C. TANNER
LO C AT I O N :  S A LT L A K E  C I T Y,  U T

I N D U S T RY:  P R O F E S S I O N A L S E R V I C E S

N U M B E R  O F  E M P LOY E E S :  1 , 6 0 0

“Who knows Johnsonville products better than 

the people who make them? So we asked our 

Members to come up with our TV commercials, 

and they amazed us with their creativity. After 

selecting three of the very best (and wildest) 

suggestions, we put their contributors to work 

on the filming set, where their inspirations were 

turned into reality. The results were fantastic. 

For example, Brett, a line leader at our Riverside 

plant, riveted us with his action-packed yet very 

safety-conscious (and hilarious) highway mini-

drama, ‘Regular Speed Chase’.” 

“One World Play Project makes, sells, and 

distributes products and services to enable 

play around the world, especially for those 

living in the harshest environments where 

play is nearly non-existent. Collaborating 

with sponsors, organizations and individuals, 

we work to support, enable and expand the 

transformative power of play in all its forms—

anywhere and everywhere.”

Forbes recently chose this fresh, handmade 

cosmetics maker as the Best Midsize Company 

in America 2017. “We believe in happy people 

making happy soap, putting our faces on our 

products and making our mums proud. We 

believe in long candlelit baths, sharing showers, 

massage, filling the world with perfume and 

the right to make mistakes, lose everything and 

start again.”

These employee engagement specialists practice 

what they preach. “Sure we’ve got ping-pong 

tables and personal trainers, but our purpose is 

what makes working here so cool. O.C. Tanner 

employees are on a mission to help organizations 

accomplish great work and appreciate the 

people behind it. Together, we’re creating a world 

where people who do great work are the most 

celebrated people of all.”  

LIFESTYLE

http://www.johnsonville.com/
https://www.lushusa.com/
https://www.oneworldplayproject.com/
http://www.octanner.com/


TRIAL RUNNERS
LO C AT I O N :  D I C K I N S O N ,  N D

I N D U S T RY:  B I OT E C H  A N D  P H A R M A

N U M B E R  O F  E M P LOY E E S :  4 4

VYNAMIC
LOCATION:  PHILADELPHIA,  PA

I N D U S T RY:  P R O F E S S I O N A L S E R V I C E S

N U M B E R  O F  E M P LOY E E S :  1 0 0

TEK SYSTEMS
LO C AT I O N :  H A N OV E R ,  M D

I N D U S T RY:  P R O F E S S I O N A L S E R V I C E S

NUMBER OF EMPLOYEES:  1 ,001 -  5 ,000

WILLOW TREE, 
INC.
LO C AT I O N :  C H A R LOT T E S V I L L E ,  VA

I N D U S T RY:  I T

N U M B E R  O F  E M P LOY E E S :  5 1  -  1 0 0This ophthalmology clinical research 

organization offers cookies on rainy days, 

and claim that their potlucks are decadent. 

Their annual Gratitude Party sounds pretty 

decadent, too: “Trial Runners founders Jill and 

Patrick Healy and their staff pay tribute to the 

holiday season with a week-long celebration 

of gratitude and blessing, including daytime 

fun and fellowship and extravagant after- hours 

entertainment.”

This healthcare management consultancy 

developed a culture that’s centered on health, 

inside and out. The one perk that sounds the 

most fun is their e-mail policy. “To promote 

better balance, the zzzMail policy was created: 

employees are to refrain from sending emails 

to other employees between 10pm and 6am 

Monday through Friday, all day Saturday and 

Sunday, and all Vynamic holidays. In urgent 

matters, a call or text is preferred over email.”

This innovative IT staffing firm touts one of its 

nicest benefits as “the opportunity to make 

lifelong friendships.” If that’s not fun, we don’t 

know what is. “What can TEKsystems offer you as 

an employer that you can’t find anywhere else? A 

family-like work environment that will enable you 

to produce your best work, accomplish personal 

and professional goals, and form strong bonds 

with colleagues and mentors.”

“WillowTree organizes and hosts fun events 

throughout the year including two large 

company-wide parties; company-sponsored 

sports teams (e.g. kickball, softball, curling, etc.); 

tech and design meetups; happy hours; video 

game nights; movie nights; board game nights; 

company band practice; and lots of other events 

that appeal to a wide variety of team member 

interests. We also have a weekly happy hour.” 

LIFESTYLE
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WHAT’S GOING ON

BOCA RATON, FL 
Formed by owners, contractors, 

suppliers, and academics in the 

engineering and construction 

business, the Association for the 

Capital Projects Engineering & 

Construction Community (ECC) 

aims to drive excellence and 

the long-term success of the 

industry through networking, 

innovation, and outreach. ECC 

is working to build avenues for 

greater understanding, knowledge 

growth, and career advancement 

for all who participate.

BALTIMORE, MD  

This event is your opportunity 

to hear C-suite perspectives and 

examine anything and everything 

that affects the bottom line. The 

sessions will help you establish 

proactive measures so that your 

client or organization can reach 

maximum efficiency and alignment.

SALT LAKE CITY, UT 
The Healthcare Analytics 

Summit’s 2017 theme is 

“Accelerating Outcomes”. 

You will hear from the best 

thinkers across the industry and 

experience analytics-intense 

rich breakout sessions. This 

experience will be driven by data 

using live session polling, real-

time analytics, and advanced 

event applications so you can 

touch and breathe analytics.  

LOS ANGELES, CA  
Get the tools you need to rev 

up your business at WESTEC, 

where the West Coast’s brightest 

manufacturing minds come 

together to explore, evaluate, 

connect, and do business. 

Among the United States’ 

fastest-growing manufacturing 

regions, the West Coast is 

a hotbed of opportunity for 

companies with new products 

and innovative ideas. 

6-9
SEPT

12-14
SEPT

11-13
SEPT

12-14
SEPT

11-13
SEPT

2017 ANNUAL ECC 
CONFERENCE

AICPA GLOBAL 
MANUFACTURING 
CONFERENCE

EHS TODAY’S 
SAFETY 
LEADERSHIP 
CONFERENCE HAS 17 WESTEC 2017

PROVIDENCE, RI 
CONSTRUCT is the only 

dedicated national trade show 

and educational conference for 

the commercial building teams 

that spec and source building 

products. CONSTRUCT links 

thousands of industry leaders 

to procure real-world, practical 

knowledge for building success.

13-15
SEPT

CONSTRUCT 

ATLANTA, GA  
The EHS leaders who attend 

and present represent a 

variety of industries—such as 

manufacturing, construction, 

oil and gas, utilities, chemical, 

healthcare, mining, and 

agriculture—from companies 

you know like Tesla, Starbucks, 

Duke Energy, USG Corp., US 

Steel, LendLease, Procter & 

Gamble, Caterpillar, Noble Corp., 

and Honda. 

http://www.ecc-conference.org/
http://www.aicpastore.com/AuditAttest/aicpa-global-manufacturing-conference/PRDOVR~PC-MAN/PC-MAN.jsp
http://safetyleadershipconference.com/slc17/public/enter.aspx
https://hasummit.com/
http://www.westeconline.com/
https://www.constructshow.com/en/home.html


CHICAGO, IL 
Produced by FPSA, PROCESS 

EXPO is the nation’s largest trade 

show dedicated to bringing the 

latest technology and integrated 

solutions to all segments of the 

food and beverage industry. 

Processors gain a competitive 

advantage with the innovative 

technology on the show floor, 

where food processing and 

packaging experts demonstrate 

their machines and products. 

ATLANTA, GA 
The Council of Supply Chain 

Management Professionals 

(CSCMP) hosts the must-attend 

supply chain event of the year. 

From leading-edge content 

to cutting-edge supply chain 

solutions, EDGE reflects the 

unparalleled resources CSCMP 

offers today and symbolizes 

our unwavering commitment to 

supply chain in the future.

TORONTO, CAN  
Experience more than three 

million pounds of manufacturing 

equipment in action and connect 

with 700-plus suppliers of 

technologies and solutions 

under one roof demonstrating 

live, working equipment. 

CMTS features the latest in 

machine tools, tooling, forming, 

and fabricating technologies 

along with the cutting-edge 

innovations in advanced 

manufacturing including additive 

manufacturing/3D printing, 

automation, and robotics as well 

as design engineering.

ORLANDO, FL 
Microsoft Ignite offers five full 

days of hands-on learning, 

industry insights, and direct 

access to product experts. With 

over 700 sessions, Interactive 

Digital Labs, more than 300 

partners participating in the 

expo, a complete listing of 

product roadmaps, vision, and 

strategies, the Expo will bring 

together Partner Solutions and 

Microsoft Product Groups to 

create an interactive space for 

attendees to network, learn, do 

business, and more.  

ATLANTA, GA  
The World Energy Engineering 

Congress (WEEC) is the 

largest energy conference and 

technology expo held in the 

U.S. specifically for business, 

industrial, and institutional 

energy users. It brings together 

the top experts in all areas 

of the field to help you set a 

clear, optimum path to energy 

efficiency, facility optimization, 

and sustainability.

VANCOUVER, CAN  
The Offsite Construction 

Expo (OSCE) offers a focused 

presentation of the abilities of 

offsite construction across all 

markets. It features exhibits from 

offsite construction contractors, 

traditional contractors that have 

integrated offsite methods, 

offsite factories, transportation 

companies, architects, engineers, 

BIM suppliers, materials suppliers, 

and consultants of all types of 

offsite construction processes. 

19-22
SEPT

25-29
SEPT

24-27
SEPT

27-29
SEPT

29
SEPT

25-28
SEPT

PROCESS EXPO 

EDGE SUPPLY 
CHAIN 
CONFERENCE & 
EXHIBITION CMTS

MICROSOFT 
IGNITE WEEC

OFFSITE 
CONSTRUCTION 
EXPO

For this special anniversary 

edition of The Canada 

Summit, The Economist 
editors, policymakers, 

business decision-makers, 

and leading critical thinkers 

will gather for a thought-

provoking and forward-

looking day of discussions. 

Join the conversation on 

the issues shaping Canada’s 

business climate now and 

those that will influence the 

country’s development for 

the next 150 years.

SEPTEMBER 7

CANADA
SUMMIT

MONTREAL, CAN

http://www.myprocessexpo.com/
https://www.eiseverywhere.com/ehome/cscmp2017/Home/
http://cmts.ca/
https://www.microsoft.com/en-us/ignite
http://www.energycongress.com/exhibit
http://www.offsiteconstructionexpo.com/OSCE_EVENT/2017/Vancouver/index.html
https://events.economist.com/events-conferences/americas/canada-2017?fsrc=events%7CCAECONBANNER
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